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Automobile 


WE CONTINUE to be excited and awed by the 
fantastic rate of instrumental development and 
then chagrined by the devree to which these things 
fail to touch our daily lives. One of the most dis 
couraging things ts the current status of auto 
motive instrumentation. Let us face it-—-styling 
is the thing which sells our American motor cars; 
their simple instrumentation must be in the hands 
of hair stylists or couturi¢res We happen to 
hence pre 


The dash 


board instruments must be dedicated to some 


drive a heavy car olf 1957 vintage; 


sumably is not a museum piece 


unknown gridiron hero—they are all elliptical 
Phe tin 

digits—3, 6, 9, and 12, with intermediate dimples 
for the other hours. It takes no more than 40 
seconds to decide whether it is 10:10 or 11:10 a.m 


ellipse representing a clock bears four 


and vet there ts a red sweep second hand which 
SWeeps around in elliptic vlee lor accurate inter 
polation \t first, we kept reciting to ourselves 
that x a*-4 2b? 1, but we have discarded con 
sections and substituted a small sand-filled hour 
vlass 

Phe tuel yave, also dedicated to Descarte’s late 
studies, bears four lines in a fan shaped pattern 
with the letter E on the left and F on the right, 
neither of which aligns with any division A red 
lollipop pointer dances over this semblance of a 
scale. We rely on the imperishable dictum of 
Charlie McCarthy that ‘the gas is somewhere be 
tween empty and positively!” Fuel indicatior 
turns out to be a tunction of vehicle or engine 
velocity and fails to indicate at all unless the en 
yine Is running Che simple alternative of insert 
ing a drv stick in the vas tank ts foiled by the 
streamlined body Other information, for which 
one might have casual interest, such as tempera 
ture and oil pressure, is afforded by signal lamps 
iluminating an appropriate legend Phe cardinal 
reference points tor the temperature scale are 


‘cold. 


announces ‘‘cold,”’ which ts not very informative 


“hot” and When starting, a green sigt 
When the cooling system reaches temperatures 
which are too high, a red sign indicates “‘hot 

What goes on in between these limits ts presum 
When the 


starter button is depressed, a red light indicates 


ably none of the drivers’ business 


‘ven’’—a state of affairs which has already been 


evident by the audible whine of the starter. An 
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We are indebted to the technica! journal Analytical 

Chemistry, published by the American Chemical 
ociety, and to Dr. Ralph H. Mueller of Los Alamos, 
New Mexico, for the a mpanying interesting and 

trenchant examinatior > Oright and gleaming 

often confusing instru f used on au moodi/le Ur 
Mueller, a physical th spe qua 

n the des la or er 

ments, has covered a lot of g 

Out they are words that merit the osest pe 
by the executives of sales departments and the sty 
of ali the aut wie manufacturer Badly placed 

and aifticuit um are not oniy 4 Oother 


t the motor bu r > is problems when 


roac ang nt rT ere untavorabdie 3nd make 

their contridut > the nazar fo pedestriar ang 

passengers which attend todays driving We hope 

thet aut mor 7 j > sve se , 
Gerat or r the ‘Tv mead ate fu 

Gasndoards and w nencefo 

with quick and 


daytime ar 


other sign reading “‘oil” might mean the presence 
of that essential fluid, that it is at proper pressure 
or none at all All these indicators eventually 
blank out, which means one of two things: The 
operating conditions are proper, or a fuse is blown 
in the indicator lamp circuit This is instru- 
mentation worthy ot a Cub Scout 

The speedometer is an elliptical sunburst with 
divisions at 5-miles-per-hour intervals. More ac- 
curate interpol ition is easily achieved by solving 
the simple quadratic equatior Chis becomes un 
necessary at several speed where the 
speedometer is totally obscured by the steering 
wheel The push-button-controlled radio, which 
we rarely use, is superbly designed, but this is a 
product of a progressive and imaginative indus- 
try Turn indicators flash prominently on the 
dashboard and will continue todo soeven if the 
rear lamps are not operating \ major advance 
in automotive instrumentation will come about 
when these lamps are connected in series rather 
than in parallel 

The mileage indicator is fixed and can be reset 
only by a shrewd used car dealer. Resettable trip 
indicators apparently went out with the 


(Continued on page 13) 


mileage 
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FILTER-TIPPED AUTOMOBILES are needed to keep down the smog in Los 
Angeles and reduce air pollution in other big cities The auto o rs, 
according to The Wall Street Journal, deny that exhaust fumes from cars are 
fully responsible for the city’s smog, but they are looking for a device 

+, 





selling for around $150 that will burn or oxidize gasoline fumes Ford 
Motor Co. and two other corporations are currently working on developing 
exhaust fume suppressors 

AMBIGUOUS AND MISLEADING CLAIMS FOR A "FROZEN FOOD PLAN" in Philadel- 
phia were severely criticized in a ruling ] municipal court judge early 
this year The offending advertisement offered a freezer plus a supply of 








food plus a "valuable gift" for "only 75 cents per day with no money down 
Home Furnishings Daily reported that one couple who fell for the claims 
discovered four months after their purchase that instead of receiving bot 
food and the freezer for a monthly payment of $24.84, they were liable for 
judgment notes totaling $936.90 and any food they purchased would cost the 
$47 .53 a month When they: took the case to court idge Keller H. Gilbert 
ordered all their obligations as purchasers under the judgment notes can- 
celled and ordered the company to accept return of the freezes He furthe 
pointed out that it was easy to understand why the y ers th . 4 
were getting both the freezer and food for $24.84 a month "for tl 
language in which the defendant’s advertisement was couched was chosen with 
such object in view, without, of course, unqualifiedly saying Bw 
* * * 

HEADACHES are sometimes caused i Hilsinger f 
the University of Cincinnati point 4 1 are ofte 
specific factors Food allergy is Among the symp- 


toms are 





offers relief, but comr 
ever obtained 


BUILDING CODES, 





i 4 , 
used to promote wasteful practice: r require a builder to use more or more 
expensive workmen than needed, are wasting thousands of the dollars spent on 





new homes In an excellent analysis of what’s wrong with housing codes, 
Leonard Haeger pointed out in Better Homes & Gardens that some codes pro- 
:} +} no y y sac a on c ? 


1ibit use of easy-to-install copper tubing in plumbing sy Ss veral 
cities require oversize drum traps in bathtub installations, whil the 
cities prohibit then; in some areas rigid electrical conduits must be 


used, yet non-metallic sheathed cable can do the job safely at less ex- 
pense Mr. Haeger suggests that any city’s building code that is more than 
five years old is probably out of date Home builders should check on 

their local codes Perhaps they are paying for much higher building cos 


than 1S necessary 


WOMEN’S BLOUSES of several different fabrics were studied by the Agri- 
cultural Experimer t ve rm s I ; includ uN 
dering, fiber i 








change, and examination for defects n the basis of performance standard: 
the fabrics were rated in the following order (the best ne first 
Dacron, rayon, ensive tt heape! tt i tate F 





acceptability in 
the blouses rated them in order f descending satisfaction a foll 
rayon, Dacron, more expensive cotton, less expensive ) ind 
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CARPETS AND RUGS are now being made from many fibers other than the 
familiar wool and cotton In fact the new rug fibers are being identified 
by their brand names so extensively that some customers are confusing the 
name of the fiber with the make of carpet. Home Furnishings Daily reports 
that in Los Angeles women are asking shops for Acrilan carpets as though 
Acrilan were a rug manufacturer’s brand name. They are somewhat restive 
when the salesmen attempt to explain that Acrilan is the name given by 
Chemstrand to its acrylic fiber and is available in rugs made by a number 
of companies including Mohawk, Bigelow, Firth, and Cabin Crafts. 


* * + 


WITH THE POISON IVY SEASON AT HAND, picnickers and hikers, not to men- 
tion home gardeners, need to take precautions against coming into contact 
with poison ivy and poison oak The annoying rash that makes its appear- 
ance after a sensitive person has come into contact with the leaves of 
these plants can sometimes be very painful as well as unsightly. Ability 
to recognize the plants and care in avoiding physical contact with them 
are considered the most effective techniques of prevention, but recently a 
study by Dr. Robert J. Langs of Plainview, Long Island, indicates that a 
pill is now available that may provide season-long immunity against skin 
rash for those who are sensitive to poison ivy. The tablet, labeled Aqua 
Ivy, is put out by the Syntex Chemical Company Dr. Langs reported that 
his study indicated that a decrease in sensitivity to poison ivy lasted for 
one year after the last tablet was taken. For the family planning a summer 
camping trip in an area where there is poison ivy, the dosage should begin 
six weeks before the planned trip 


HOT FOODS should not be put directly into the refrigerator until they 
have cooled somewhat According to two consultants of the American Hotel 
Association, hot foods, particularly roasts such as hams and turkeys, 
should be allowed to cool for about 30 minutes before being put into the 
refrigerator. Exposure to sharp cold is said to form a hard crust on the 
exterior of such food that lengthens the time needed for cooling the center 
of the meat below 60 degrees This factor of delayed cooling is held to be 

he cause in some cases for spoilage of meat at the bone or joint even when 
it is put into the refrigerator promptly. 


> > * 


POISONOUS INSECTICIDES, SUCH AS DDT, dieldrin, and heptachlor, have 
adverse effects on wildlife when applied extensively in large-scale insect 
destruction campaigns One conservationist reports that heavy losses of 
birds have been experienced in all areas of the South where there is an 
active program for eradication of fire ants; spraying operations for con- 
trol of forest insects in New Brunswick and the Yellowstone areas have re- 
sulted in serious damage to fish One professor of zoology at a midwestern 
university predicts that, if pest-eradication programs are continued on 
their present scale, th xtermination of animal life within a single 
decade will be greater than in all previous years of man’s history on 
earth 


AWNINGS CAN MAKE A HOUSE MORE COMFORTABLE in the summertime. Re- 
searches made by the American Society of Heating and Air-Conditioning En- 
gineers indicate that canvas awnings can exclude 55 to 77 percent of the 
sun’s heat and that light-colored awnings are more effective than dark. 
Awnings with sides are more efficient than those without sides; and 
Opaque awnings are more satisfactory than those constructed of woven plas- 
tic. Another recommendation is that awnings should be rolled up when they 
are not needed to screen out the torrid rays of the sun 


The continuation of this section is on page 37 


CONSUMER BULLETIN JUNE, 1959 





Consumer Bulletin 


THE ORIGINAL CONSUMER INFORMATION MAGAZINE 


VOL. 42, NO. & CONTENTS JUNE 198598 


tts funds cor 
consumers who read Consumers 
search Bulletins. Those instruments and gauges on your car 


Automobile instrumentation 


Scientific and technica! staff, editors, a 
essaciates: F, 3. Schiink, R. Joyes, D. ( The new look in vacuum cleaners 
Aten, 0h. C. Puiilign, Erma A. rene, Discussion and ratings of 17 vacuum cleaners 
F. X. Hinek, Donald M. Berk, and A. RF 
Greenleaf. Editorial Assistant Mary ; 
F. Roberts, B. Beam, and Ellen J Buying a man's washable suit 
Snyder Business Manager Cc D 
Cornish 

Viewers for color slides 
Consumer Bulletin is issued 


Consumers’ Research 


Sunglasses Viatthe w Ick i 
This article will enable you to select sunglasses of good type and qual 
ty to meet your needs without too deep a dip into your pocketbook 


Washingt 


Most all ‘wonder drugs’’ have their disadvantages, and must be 
usea with care 

nc 8: ve) s ave 
nd foreign, $3.20 “ee 
4 eign, $ Electric coffee makers 
For a change « id v , Of 14 brands tested, 6 failed electrical tests 
address as we 
ng posta P 
pS GES Sad end to the ad-men's dream of self-tilling gardens 

Soil conditioners, once a hot item in advertising 
Responsibility for all s stat and in garden supply stores, now a fading memory 
ments of fact or of natany tr 
by Consumers’ Research hes who 
the technical director and sta yf tt Bargains from Europe 


organizatior 


Note: Consumers’ Research «& t To clean a lens 


permit the use of any 
ts Bulletin f any 
ty, adversiting 

pur poses 


to repr 


Bon refer Rinyange Pacancen FEATURES 
Washing 


The Consumers’ Observation Post 
Brief cumulative index 


Letters from our readers—-Charges for laundering fitted sheets; A 
pitfall in installment buying; Help for hay fever, pollen filters 
Hair restorers 


pwred : OB the editor's chest-—-Naming textiles is not enough. Consumers 
want to know about performance 


Phonograph Records— Walter 


Ratings of Current Motion Picture 


1879; a tona 
Printed in U.S.A 


CONSUMER BULLETIN 





4 


Left to right, front row: Hamilton Beach, Electrolux F, Montgomery Ward Canister; second row: Eureka 960, General Electric V11C6, 


Lewyt 88, Hoover 87, General Electric V11C7, Filter Queen 500; 
Ward Upright, RCA Whirlpool Mark X!Il. 


Kenmore, Hoover 66, Eureka 1010, Airway, Singer, Montgomery 


The new look in vacuum cleaners 


IN A FIELD as intensely competitive as the busi- 
ness of making and selling vacuum cleaners one 
must expect to find that most manufacturers will 
seek to promote rapid obsolescence of equipment 
Thus, each year heralds the advent, whether justi- 
fiable or not, of many new models, supported by 
advertising that makes the latest seem the best, 
by a huge margin. New shapes, new colors, and 
new materials all lend themselves to the yearly 
hue and cry. With these as ammunition, it isn't 
difficult for the sales force to convince the pur- 
chaser that the brand new model not only looks 
different but actually is highly superior and a 
more efficient instrument for dirt removal. In a 
few cases it is; in most instances, however, there 
is no justification for the claims of superior per- 
formance. 

Probably the most important new development 
in several of the late model canister vacuum clean- 
ers is the use of an agitator in the nozzle. Three 
canister models tested, the Aenmore T7002, Lewyt, 
and RCA Whirlpool, employ a revolving brush 
driven by a small electric motor mounted within 
the nozzle housing. The separate motor-driven 
brush might be exper ted to assure improv ed clean- 
ing ability, particularly for lint, thread, and animal 
hairs on rugs, types of dirt hitherto handled ef- 
fectively only by certain upright cleaners with 
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revolving brushes, such as the Hoover 66. Un- 
fortunately, in the case of the Lewyt, lint pickup 
appears to have been improved somewhat but at 
the cost of a reduction in ability to remove ordi- 
nary dirt. Moreover, while the connecting leads 
between the cleaner and the motor in the Lewyt 
nozzle are not an inconvenience (they are made a 
part of the hose and wand), the connecting cords 
used with the RCA and Kenmore motors are “in 
the open”’ and just something else the user has to 
handle along with the wand. The action of the 
Vibra-Beat nozzle, furnished with the Eureka 1010, 
which has plastic beaters driven by the movement 
of the air, appeared on first examination to be a 
very good idea. In the tests, however, the Vibra- 
Beat nozzle was found not as efficient for use on 
either lightly or deeply embedded soil as the regu- 
lar nozzle that was also supplied with that cleaner 
And the violent action of the ‘‘beaters’’ made a 
racket such as we have never heard before from 
any vacuum cleaner and oné we doubt the house 
wife would wish long to endure. 

Some brands of cleaners are sold principally by 
salesmen or groups of salesmen who travel from 
town to town. Often, the homemaker will be 
offered a large refund or even a free cleaner if she 
will provide the salesman with the names of a 


number of prospective purchasers. She willingly 





signs a written contract for her own purchase, 
agreeing to pay what amounts to an exorbitant 
price, with the understanding that the amount 
will be considerably reduced when her suggested 
prospects make their purchases. When sales to 
friends fail to materialize or the company fails to 
make good on promised allowances, she finds that 
she must pay a much larger sum for her vacuum 
cleaner than she meant to. Consumers must 
remember that a signed contract is binding in 
law, and once signed there is little hope of getting 
out of it. 

As a general rule, it is best to make your pur 
chase from a home equipment dealer, a depart 
ment store, perhaps, which has served your com 
munity for a sufficiently long time to have proved 
itself financially responsible and possessed of a 
reputation for providing good, reasonably priced 
servicing. The ‘“here-today-and-gone-tomorrow”’ 
traveling salesman or canvasser has only one real 
interest—to make a “fast buck” and be on his 


way to the next town or city 


Paper dirt collector bags 

Only five vears ago one of the most distasteful 
jobs around the house was the emptying of the 
vacuum cleaner bag. Today, the use of disposabk 
paper dirt collectors has done much to eliminat 
most of the unpleasantness of this chore. Thx 
cost of these bags varies considerably, from about 
15 cents to 35 cents each tor different models o 
cleaners, which means a small addition to th 
But the feature has now 


come to be considered a ‘‘necessary luxury”’ | 


household expendit ures 


most homemakers 

Whether the dirt collector is a disposable papet 
bag or of the cloth type that must be emptied 
is important that the dirt should not be allowed 
to accumulate in it in sufficient quantity to re 
duce noticeably the suction of the cleaner. If the 
dirt isn’t removed at the required time, not only 
will the dirt-removing ability of the vacuum 
cleaner be reduced, but its motor may become 
overheated or even burn out. The speed of ac-de 
universal motors used in vacuum cleaners is partly 
dependent upon the amount of air passing through 
the cleaner—the more air, the lower the speed 
As the dirt collector becomes clogged, less air 
passes through. As a consequence, not only does 
the speed of the motor increase but its tempera- 
ture rises because there is not a sufficient flow of 
air available for proper cooling 

The frequency of the required change of a dirt 
collector is only partially dependent upon its 
physical size. A more important consideration 
many homes is the type ol soil picked up by 
the cleaner A very fine sand or clay tracked 
in by the children will tend to clog the pores 


the paper collector bag much faster than plain 
dust or fluff put into the air through use of 
blankets, rugs, and other textiles and linty or 
dusty materials present in the home. Thus, from 
a practical view, a bag may feel or appear to be 
almost empty yet still be ‘filled’ in so far as 
passage oO! air 1s concerned In CR’'s tests, for 
example, a fine, flour-like sand is used as one of 
the rug-soiling ingredients. When the Electrolux 
which has an arrangement to turn off the motor 
automatically when cleaning efficiency is too low 

was tested, it was found that the motor stopped 
when only 100 grams (about 4 ounces) of soil had 
been picked up. This indicated that the dirt 
collector bag was sufficiently clogged to preclude 
its further use. On some other cleaners, such as 
the Filter Queen, the Lewyt, and the Montgomery 
Ward canister, the results of the tests indicated a 
similar though not so marked a reduction in cleat 

ing efficiency as the dirt collecting bags became 
Dirt-removing abilities of the RCA 


ind the //amu fon Heacn 


satistactory even after more than 


clogged 
Whirlpool, the Lloover 87 


were still ry 


300 rams wou 11 our ( thetic soil 


difference 


had been picked up Pr 
found in the tendency to cl th i as 
where fine sand, silt, and a simil | are pre 
dominant, such as shore areas or in new housing 


developments which still have much dust because 


of large ireas not shi ibs ind 
grass the consumer may need three ew bags tor 


the Electr 


ux to only o for the RCA Whirlpool, 
Hoover, ind Hamilton ] ] hcl iners 


Consumer complaints 

One important conclusion we have reached on 
the basis of subscriber correspondence is that the 
speed of a vacuum cleaner in removing dirt is a 


secondary consideratior to man’ homemakers 


dh a hep egal, 





a 





Figure 1 
The motors which drive the brushes, as used in the Lewyt (‘left 
and RCA Whirlpool! right), need to be well sealed from the dirt 
passing through the nozzle if they are to last reasonably long 
The design of the RCA Whirlpool was preferable in this respect 
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Figure 2 


Handle height for best cleaning results varied considerably. The 


Hoover 87 wand in the foreground was designed to be held 27 


inches from the floor; the General Electric V11C6 wand, at the 
rear, was to be held 34 inches from the floor. 


They are more interested in several details that 
chiefly affect the convenience of a cleaner and its 
accessories, in regular use. For that reason, we 
have included in the tabulation on pages 10 and 11 
various measurements and comments, based upon 
a thorough engineering examination from the user’s 
standpoint. While Consumers’ Research will con- 
tinue to base the A, B, and C ratings principally 
upon dirt-removing ability, the reader who is more 
interested in one or two other characteristics of a 
cleaner can eliminate from her selection those 
brands and models which are deficient in the re- 
spects that seem most important to her in the 
light of the circumstances in her home 

Thus the radio and television interference 
created by a cleaner may be an important con- 
sideration in some homes. Only three of the 
cleaners tested passed successfully CR’s tests for 
radio interference—the Electrolux, Filter Queen, 
and Montgomery Ward Upright, and regardless of 
other considerations, one of these might be a wise 
choice in a home where, for example, Junior wants 
to listen to the radio while Mom is vacuum clean- 
ing a floor or furniture. There would be a similar 
problem for an apartment dweller who wishes to 
cause a minimum degree of radio or TV interfer- 
ence to neighbors in the next apartment. Proper 
by-passing of the electrical noises created by an 
electric motor is not difficult to achieve and is not 
an expensive operation; it is hard to see why only 
three cleaners in 17 were equipped to be really 
satisfactory in freedom from ‘electrical noise."’ 
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If the cleaner is to be one that can be used with 
or without the disposable dirt collector, choice 
would be narrowed to the Eureka 960 and the GE 
V11C6 and V11IC7 models. It should be noted, 
too, that it often happens that the user will run 
out of paper bags and thus not have the use of the 
cleaner for a couple of weeks, simply because the 
dealer is also out of stock of the item or it is not 
readily available in stores near by. In this con- 
nection, as indicated in the cleaners’ instruction 
booklets, DON’T USE SUBSTITUTES whether make- 
shifts or bags of an unbranded type (usually sold 
at a very low price); the result may be a ruined 
motor. 

One oft-repeated complaint we have heard is 
concerned with the difficulty of pushing a nozzle 
back and forth over a particular type of rug. In 
this connection, the tabulation indicates by a 
single comment the comparative ease with which 
the nozzle on each model could be used on four 
With few 
exceptions, the differences in effort in using vari 
It should be 


emphasized here that there are some rugs with 


types of rugs which are in common use 
ous nozzles on the rugs were slight 


special weaves or extremely long shaggy pile 
which present problems to any but an upright 
cleaner and even then the user may be far from 
please d with the action of the cleaner If the rug 
surface presents difficulties, one should not blame 
the cleaner, but rather the choice of rug 


\n irritating aspect of any tank or canister 


cleaner is the method emploved to fasten the wand 


sections together as well as the nozzle to the wand 
No cleaner we have seen had an ideal wat l-nozzle 


connection, which should have all of the follow- 


Figure 3 
There was considerable rub-off from the part of the aluminum 
wand section of the Airway held by the operator. Aluminum is 
a satisfactory material for use in wands, but an anodized or 
other comparable, lasting finish is almost a necessity if rub-off 
is to be eliminated. 





ing good qualities: (1) is simple both to assemble 
and to disassemble, (2) does not come apart when 
in use, and (3) provides a substantially airtight 
seal. The friction-fit type of wand assembly used 
with the Airway, Electrolux, Eureka, Kenmore 
17001, Montgomery Ward, and Singer torms a good 
airtight seal and a stiff wand, as is desirable. It 
has the disturbing disadvantage, however, that it 
may come apart when least expected, while the 
( leaner 1S being used, or reluse to come apart when 
the wand is to be stored or the nozzle « hanged to 
another type. Most anyone who has lost patience 
in the last-named circumstance will settle for posi 
tive-locking wand sections, even though they are 
somewhat loose fitting and perhaps not as stream 
lined in appearance or as simple in design as other 
kinds. One can't have it both ways—the sup 
posed convenience of a plain friction fit isn’t as 
desirable as it may seem on the surtace when the 
disadvantages are considered 

When CR reported on vacuum cleaners in 1957 
the “‘corrugated”’ plastic covered hose used o 
most canister cleaners was a new developme: 
already used by most of the manufacturers. S 
that time, literally 


found that the convenience ol this t pe « 


thousands of housewives h 


with some undesirable features 


dur ibility needed to stand ut 


No hose we know ot will last 
use, but it is our 


plastic cover now coming 
, 


jany makers will show a marked improve 

lite an as compared with the corrug 
plastic material Chis revised plastic constrt 
tion has the advantage Ove! the old woven 


covers ol be Ine more ¢ isily uM ped clear 


Figure 4 
The foot-operated switch on the Eureka 1010 ‘shown, and Singer 
cleaners was located below and close to the point at which the 
electric cord entered the cleaner The operator, in using the 
switch, often stepped on the cord as well as the switch Thus 
with time, the wire might become frayed and present an electrica 
hazard. 


Figure 5 
Plain corrugated plastic hoses have not stood up well in use 
The photo shows the hose of one of the General Electric clean 
ers as it was when unpacked This type of tearing is common t 
the plastic hoses of many brands of cleaners. 


Choice of models for test 
There are mat \ brands of vacuum cleaners 0 tre 
When models Are 


in tests, those brands which ar 


market inclusion 
widest national 
sale and those about which Consumers’ Research 
has received the most tis ire vyeneral y the 
ones chosen. However 
with any appliance, that 
because a new model 
but is not 

should alse 


ticular brand or model 


an indicatior 


than those brands i i in the test 
ill brands 


in the U.S. ar present the information reaso 


ably soon following new model announcemet 


obvious impossibilit, 


Y important ippl ince takes 


Sometimes, indeed, an appliance 


hsolete model while the test 

CR's test procedi is has been noted, were 
chosen principally to evaluate the ability of a 
vacuum cleaner to remove dirt and dust from the 
floor. Several runs were made with each cleaner 
over a test rug in which an artificial soil mixture 
had been embedded i: irving but carefully cor 
trolled degrees 

Each cleaner was subjected to tests which gave 
an indication of its ability to pick lint not onl 


in the center of a rug but also in 


These tests helped in udging the effec 


a wall 
tiveness of a cleaner removing dirt and lint 
from the e of wall-to-wall carpeting Dhe 
cleaners were also tested with the artificial soil « 

smooth-surfaced floor covering, such as linoleum 
and bare wood. The amount of suction produced 
by each cleaner was determined with a clean dis 
posable bag in place and also at the completior 


of the dirt-removal tests 
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A SUMMARY OF THE MORE IMPORTANT CHARACTERISTICS OF THE 


Hoover 66 


Automatic F 
Eureka 1010 
| Filter Queen 500 
| Hamilton Beach 


Electrolux 
GE V11C6 
GE V11IC 


rype 
Rated input, watte 


W eight, pounds inclu ling hose. wan i, 
and nozzle 


Wand handle height, inches 
Nozzle locked to wand 
Wand sections locked? 
Convenience of cord storage 
Switch, convenience in use 


Mobility—ease with which cleaner coul 
be moved about 


Radio interference 

IV interference 

Comparative noise level in us: 

Ease of use of nozzle on rugs 

Adjustable suction? 

Hose material W.PI 

Wand section made 

Stable on a stairstep 

Loss of suction in use 

Furniture-protective guards on nozzle 

Air discharge pattern 

Ease of inserting dirt collector 

Comparative dirt-removing ability on 
Wood floor and linoleum 
Rug—lightly embedded dirt 
Rug—deeply embedded dirt 
Rug and rubber pad—light soil 
Rug and rubber pad—deep aoil 


Effectiveness in picking up lint, threads 
dog and cat hairs 


Distance from floor-wall edge, inches t 





VG—-very good; G—gou Se factor t or Al aluminum; St 


W.P! woven plastic | H-—high; L-Aarge; : 
applicable 
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VACUUM CLEANERS TESTED 


Montgomery Ward 


Montgomery Ward 
Signature 


Kenmore Satellite 
Signature 


| Lewyt Electronic 
RCA Whirlpool 


| Singer C-2 


| 
| 


P 
LS 


} 


* With regular nozzle; the |) sbra-Beai nozzle was noticeably | 
n dirt removal! 

** But flexible hose is extra long (9 ft.) when stretched 

3 with dolly 

¢? Cleaner did not pick up lint thie distance from wall (see text 


In previous tests to determine the dirt-removing 
ability of a vacuum cleaner, Consumers’ Research 
confined its efforts to cleaning artificially soiled 
rugs laid on a wood floor. Because a rubber pad- 
ding is now used in many homes to give a luxury 
feel to a rug ol the usual sort, dirt removal tests 
were made in the present tests not only with the 
soiled rug on a wood floor, but also with the rug 
backed by a gridded rubber mat of a kind com- 
monly used 

It was found that, as might be exper ted, the 
dirt removing ability of the cleaners with revolv 
ing brushes was considerably greater when the 
test was made with the rubber pad in place 
There was also a very noticeable improvement 
with most of the tank and canister cleaners, par- 
ticularly in tests with deeply embedded soil. Thus 
it would seem that, in many homes, when a rub- 
ber pad is used beneath a rug, the embedded dirt 
or grit which tends to shorten rug life will be 
more completely removed than it would be if the 
pad were not employed 

Nationally-advertised prices are given, in most 
instances. It should be noted, however, that 
several of the cleaners may be found available at 
greatly reduced prices in most areas if one is will- 
ing to shop around 

Brands are listed alphabetically within the 1, 
2, and 3 price brackets in the 4-, B-, and C-rated 


groups 


A. Recommended 
Eureka, Model 1001 (Eureka \Villiams Corp., Bloom 


ington, Ill $89.95. Five bags (and two filters ost 
$1.50. about 306c each ood cleaner for general duty 
The cleaning effi em | ra Beat n zzie. h rwever, 


was not comparab lat ve regular rug nozzle 


that was also supplied 2 


Eureka, Model n $69.95 
Five b d or filter $1.25 s \ good 


igs 


cleaner, general ind judged od b i narison 


with severa her make 2 
Hamilton Beach Hatbox, Model 29 amilton Beach 


Co., Di ( covill Mfg. ¢ Racin Is $69.95 
I ikKage 

appearance 

are an 


cleaner whict 


Singer, Model C-2 
Broadway, New \ 
bh bags 


eT dut 


1010. 


Electrolux Automatic F 
\ ve Ne \ k ; 


$3.45 


+f 


bags 


orage light 
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Filter Queen, Model ve 


$169.50 | kag { 


ult Mi 


restraint 


Kenmore Satellite with Power-Mate Motor Driven 
Brush Sears-Roebuck'’s Cat. No. 20 P7002 S$x290 O05 


s shipping 


d a nozzle 
sed in the 
furnished 


ft an up 


Hoover 66 Upright oover Co ol anton 

Ohio) $109.95 t of acc oO = 5 ackage 
hoice 

ler 


const 


tank or 


RCA Whirlpool Imperial Mark XII, Model E-30 
Whit ool ( r St | epl Mic $190 905 Packa ive 


i, 


B. Intermediate 


General Electric, Model V1ICS General Electric 


Bridgeport 
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removing ability Che paper dir 


insert similar in operation 


Kenmore Satellite 
17001 $54.95 


) 


Montgomery Ward Signature Canister 
Ward's Cat. No. 85—389) $59.95 
power isl del at $69.95, pl posta 
tested ] 


7c « 


Hoover Constellation, Model 87 


$89.95 Five bags cost $1, 20 


Montgomery Ward Signature Upright 
Ward's Cat. No. 85—458) $66.95 

No. 85—9458 at $82.95 lus postage 
the higher price in 

accessories Pac 

$1.50, 25: 

Sever 

fect! 


removin ests 


Airway, Model 88 


ximatel 


s, $1.95. 16x 


disad vantage 


C. Not Recommended 
Lewyt Electronic Upright, Model a8 
43-22 O is St., I 


Pag k ive 





Buying a man’s 


washable suit 


THE MAN buying a summer suit is pretty much at 
With summer 
suits especially, shrinkage may be a problem, and 


the mercy of the manufacturer. 


unless the suit fabric and other construction mat: 
rials have been selected properly, a suit that looks 
and is labeled washable may not be washable in 
fact. This pertinent note comes from Clarice | 
Scott, Clothing Speciaiist of the Agricultural Re 
search Servi 2, in the latest revision ol her bulle 
tin, Men’s Suits, how to judge quality 

Miss Scott notes that certain qualities in cloth- 
ing show up only with wear and « leaning, and that 
one way to guard against disappointment is to 
follow carefully the directions for cleaning or 
washing that accompany the suit 

lake a little time to check the workmanship ot 
the trousers and the sult jac ket Stite hing should 
be even and there should be no bulkiness at the 
corners of seams or at the edges ol the varment 
Squeeze and release the suiting fabric itself to see 
if it is resistant to wrinkling and has a good firm 
“hand.” It’s all right for the fabric to be light 
in weight but it should not be so thin that the 
Check 


for this by looking through a single layer of the 


clothing underneath will show through. 


suit fabric at another piece of contrasting-colored 
fabric held beneath it 

These hints may help a man to buy a satistac- 
tory summer suit 

Consumers’ Research does not believe that re- 
ports on tests ol men's suits would be practical 
and useful to any considerable number of con- 
sumers \ given model or “number” is changed 
often, even during the course of a single season; 


indeed, frequent fabric and model changes are the 


Photograph from U.S. Department of Agriculture 


A good washable suit is skeleton lined of self material. There 
are no sleeve linings. This type of lining contributes to summer 
comfort and ease of maintenance. The lining washes as well as 
the suiting does. 


very essence Ol active and successt ul sell iw in tle 
clothing trade lherefore, a report that would be 
of some service in one month would often not be 
of much use a few months later except | those 
cases where a retailer carried over some suits left 
in his stock, into the next selling season 

The consumer who plans to buy a man’s suit 
(or his wife who may wish to be helpful to him i 
mH iking a wise selection would do well to yet 
copy of the bulletin, “‘ Men's Suits, how to judge 
quality,”” and study it in detail. This 31-page 
pamphlet, with many good illustrations, known 
as the Department of Agriculture's Home and 
Garden Bulletin No. 54, is for sale by the Superin 
tendent of Documents, U.S. Government Printing 


Office, Washington 25, D.C., at 25 cents 


Automobile instrumentation 


The beginning o 


acetylene head lamps and fringed top. We have 
been told that the woman driver is responsible for 
this advanced instrumentation—that she does not 
want to be bothered with these gadgets and all 
their implications. We refuse to accept this 
We believe that she, like other drivers 
likes to know what time it ts, how fast she is driv 


slander 


ing, and with reasonable certainty that the cai 


article ts on page 


> 


will continue to run for a finite period. As long as 
annual advances are restricted to major shifts in 
chromium trim and sales are abetted by seductive 
Powers and Conover models, we shall have to 


use the starter and hope for the best 


sumerse’ Re 
e mimer 
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Zadiix 507 Alirequipt 12X 


Viewers 


color slides 


Zadiix 515 


WuiLe the preferred method of viewing color 
slides is by projection to a large size or even life 
size on a screen, a small, relatively inexpensive 
hand or table viewer is often useful, and may serve 
as a satisfactory substitute for those who do not 
wish to incur the expense of purchasing a pro 
jector and screen. The small viewers are also 
useful for those who already have projection 
equipment, a viewer Can be used for classification, 
sorting and indexing of slides, and for viewing 
slides when only one or two people are present 
| 


< 
Vv i 


a bother, particularly if furniture and chairs have 


Setting up a projector and screen can at times 


to be moved to provide proper facilities for 
viewing 

In some of the viewers the lenses were square, 
in others oblong. In general, the square lenses 
are to be preferred, as with them slides showing a 
vertical picture can be viewed without turning 
the viewer on its side, and the square lenses are 
of course, better adapted for viewing the so-called 
‘Super Slides,” which show a bigger picture than 
the much more common 35 mm. slide trans- 
parencies 

Unless otherwise noted, 1) the viewers were ot 
the fixed-focus type a small battery-powered 
light was turned on in the viewers by pressing 
down on the mount, while releasing the pressure 
on mount turned the light off; 3) the lamp cur 
rent was supplied by two type-C flashlight bat 
teries (134 in. long by 1 in. diameter Some 
manufacturers advertise the magnification of 
their viewers based on the ratios of areas 


larged view, instead of the generally a 
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Argus Previewer 660 Pana-Vue 2573 
and correct basis, the linear magnification. Thus, 
the Opta-Vue advertised as a 5x viewer actually 


has a magnification of only 2.3x, so that a figure 


l4 inch high in the slide is not magnified to 24% 
inches, as the 5 would imply, but only to 1.15 
inches. The openings or slots in some of the 
viewers would not accept certain brands of metal 


too thick. 


It is important, therefore, before purchasing any 


slide mounts because they were 


viewer to determine by trial that the slide mounts 
you use can i! serted and removed ¢ asil\ 
within the 3 


Br inds are listed ily habeti ill 
2, and 3 price brackets in the B ind C-rated 


groups 


A. Recommended 


Zadiix, Model 507 (J & M Products Co., Brooklyn 15, 
N. Y.) $4.95 with batteries \ hand-held viewer 
Sturdy plastic body with adjustable focus; glass viewing 
Magnification 

Body, except for 


lens, 154 x 1-7/16 in Over-all 


size, 434 x 134 x 25¢ in irrange- 
VU lel 515 p 15) 


Gave a good clear picture with no noticeable distortion. 2 
Airequipt 12X (Airequipt Mig. ¢ New Rochelle 
N.Y $7.95 with batteries. Usa 1 hand-held or 
table-type viewer Sturdy plastic with wire stand 
which can be folded against the body when the device is 


ment, wi f construction similar t 


Viewing lens, 
fication if it 


held in the hand Iwo plastic lenses 
314 x 25 in. Magnification, 9 Mag 
were properly to be expressed on an area basis would be 
about 6x, not 12x as claimed.) Over-all size, 354 x 244 x 
6 in Pressing down the slide turned the light on; 
pressing the slide toward the back locked the switch in 
the “On” positi f ontil ! lew! Che viewer 
gave a good clear picture with rtion of 
straight lines in the picture (linear distorti 3 
Argus Previewer, No. 660 rgus Can (Arbor 
Mich 5 


Sturdy) 


Magnification, 2x 

uuld be taken 

r for clean 

OV ren \ il ot one scTew The viewer! gave a good 


ar picture with only slight linear distortion 3 


Pana-Vue, Model 2573 (Distributed by Sawyer’s, Inc 


Box 490, Portland 7, Oreg $6.95 without batteries 





¥ 


Pana-Vue I! Logan Power Viewer 320 


Made in Japan. Sturdy plastic body shaped to permit 
use as a hand viewer or to be set on a table at the correct 
viewing angle. The viewer had two optical glass lenses 
permanently sealed in the front section of the body, in a 
way to protect the inner surfaces from dust. Viewing 

Magnification, 2x. Over-all size 
Viewer could be taken apart by re 


Gave a good clear picture wit! 


lens, 254 x 17% in 
4x 3% x 4% in 

moval of one screw 
noticeable distortion 3 


Zadiix, Model 515 (| & M Products Co.) $7.95 with 
batteries. Usable as a hand-held or table-type viewer 
Sturdy plastic body mounted on a metal frame stand 
which permitted adjustment to the desired viewing posi 
tion. The viewer had two optical glass lenses. Viewing 
lens, 23¢ in. square. Magnification, 1.8x. Over-all size 
excluding stand, 244 x 4x 5 in. Back was hinged to 
provide access for cleaning, and batteries were easily 
accessible through a hinged snap-fit cover. Gave a good 
clear picture with no noticeable distortion 3 


B. Intermediate 


Pana-Vue II Sawyer's, Inc $2.95 with batteries 
\ hand-held viewer Plastic case, with single plastic 
} Magnification, about 1.4x 


[ sed two pen ce ll bat 


viewing lens, 1/¢ In. square 
Over-all size, 3 x 244 x 4% in 
teries, contained in a small compartment which snaps 
onto rear of viewer Pen cell batteries are an unec 
nomical source of power This viewer cannot be disas 
sembled for cleaning; otherwise it would have received 
an A rating The light is turned on by pressing and 
holding down a small plastic bar located at the back of 
| 


the slide slot 
slight degree of linear distortion | 
Logan Power Viewer, No. 320 Logan 
cialtvy Mfg. Co., 1431 W. Hubbard St., Chicago $3.95 
A hand-held or table-type viewer Thin plastic body 


with glass viewing lens 13/16 in. square. Magnifica 


Gave a good clear picture w mly a 


Electri pe 


Admiral Color Vue 


\a\ 


Argus Previewer I! Opta-Vue 


I quipped 


tion, 1.3x. Over-all size, 25¢ x 25¢ x 4% in 
with a slide switch which permits light to be left on for 
continuous viewing. Viewer could be disassembled for 
cleaning and battery replacement by removal of one 
screw Che amount of linear distortion was greater than 
average This viewer cuts off corners of the large 
Super Slides.”’ 2 
Argus Previewer II, No. 673 ameras) $8.95 
with batteries. For use as a nd-h r table-t 
Stur plast 
nanently : ai the tx 
lens fron 


Magnification, 2.1x. Ove | sig x 3h 


itted light 


to be lett or r continuous Viewing { linear 


x 6 quipped with a switch wh 


distortion was greater than a rage 3 


Opta-Vue (Optics Mfg. Corp., 3109 E. Thompson St 
Philadelphia 34 $9.95 with batteries Hand-type 
ewer Thin, somewhat flimsy plastic bod Had twe 
lenses made of plastic. Viewing lens, 3 x 1 Magnifica 
tion, 2.3x Manufacturer claimed 5x text Over 
all size 394 x 2°94 x 6% gin. Viewer could be disassembled 
There w i slight degree 


3 


va { ne scre 


C. Not Recommended 
Admiral Color Vue 


Chicago 7 $1.95 


pocket it 


Bi-Lens 35 Tower Pan Ram 
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itched in place, and the light is turned on; pressing a it a 45° angle, thence to a curved mirror in the rear of 
| 


plastic button releases the slide and turns the light off the viewer Che image on the curved mirror is viewed 
Disassembly requires removal of the base, held in place through the semitransparent mirror Magnification 
by two screws Bulb was very difficult to remove about 314x. Over-all size, 6'4 x 534 x 4 in. Used three 
Illumination, uneven. Slight linear distortion 2 size D batteries. These larger batteries are much to be 

preferred to the C batteries used in al! the other viewers 
Bi-Lens 35 Sawver's, Inc.) $6.95 without batteries tested. Light is turned on by pressing of a button on the 
\ binocular-tvpe fixed-focus viewer Body made of top of the projector (no provision for locking in “On” 


[his viewer contained a dual system of mirrors position). The claim that the Tower ¢ “amazing 3-D 


be seen as one The effect’’ to individual slides was stantiated Chere 
+} 


to permit two images t 
twe ] 1 , I re ste reoscop! 
lary distance as ‘ yu Che with 


distance etween centers of the lan 


stereo effect 
ewer, ' taken apart for cleaning o placement of cannot be ‘ Ice n viewing ¢ ng picture 


hattery or bulb, was difficult to reassemb! Had press though the claim is often made by manufacturers of 
" 


witch but design " ul ould not be viewing devices Cover on the b tom 0 1@ Viewer 1s 


locked w On" positn mal e by four scre ine n be removed for 
There is noticeable rtion, | me users had nit he lens and tw batteries 


difti issen \ I pia vt »screws 
nt and 

Tower Pan Ram 

89 S50 

viewer! \ mag 

proiected throu 16-in 


arent murro > x a i tiring to use 


Brief Cumulative Index of Previous 1959 Consumer Bulletins 


Month Page Month Page Month Page 
Feb1 Connect tons ' Rad ; 


Advertisements, me 
Air “pu ‘ ? 
Air-cond . 3 equipment tang ds May a Die and your health* 


Antit aK . Discount buying 


kwere, misleadir 


Appliances, werranties* | presses for the k 
Aspirin, dangers in het 
sales claims 
Automobiles, 
Foods 
chicken, barbeculn v hempoo 


meat tend 


CR’s ennu 


Ford Fair 

2 af 
Saw, power, 
yhavers. non-« 
perateda* 
: heets and ¢ 

potato chips, chemicalize 

hirts. men 


T-shirts, b 


exhaust fumes and smog 
gadgets and § speciaitie 


hood ornaments, hezerds* 
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Left to right, top row: Unbranded, Ray-Ban, Safe Lens, Coo!l-Ray Polaroid 80, Sans-Sol; middie row iatic and brown-, green-, and 
biue-lens Tripl-Tones; bottom row: Sears Hardglass, Unbranded, E-Z-1, Sears, Rayex Magic Mirror 


Sunglasses 


BY MATTHEW LUCKIESH, D.SC 1°) 


Ultraviolet and infra-red energy outdoors 


It is unfortunate that advertising includes so 
} protection 

many misleading implications regarding the use 

of sunglasses, for the eyes and visual sense are 

adapted to use efficiently and safely the light from 

the sun under most conditions usually en 

tered The normal eve needs no more protectrr 

from the erythemal (skin reddening and tanning 

energy in sunlight outdoors than the skin of the 


lace. Nevertheless, the vacationer at the shor 
enaovie y 


who uses protective lotions on his skin, will find : : 
. ) selec type and qua 

sunglasses useful in reducing the visual discomfort : A ‘ 
to meet your needs ut too deep a 


due to excessive light and over-all brightness com sit 


mon to be ac h and water areas. Sunglasse sare alse 
helpful in the wintertime to help reduce the r 
flections from snow while skiing, for example. It 
is especially important, indeed imperative, that density is best, for it does not change the color of! 


they be used in snowy areas at high altitudes objec ts seen. Lenses of very dense shades should 
Lighting conditions that bother one only slightly be avoided—. int of particular importance in 

when engaged in casual seeing outdoors can b glasses used for daytime driving. No sunelas 

the cause ol severe discomfort and even serious of any kind SHOU & 

aftereffects, when one reads, works with tools, or at night, or at dusk, 

does I work involving close and detail Color is ne 

viewing nder such circumstances, the prote 


tion aftorded by light-absorbin 


} . . ] 
needed, ind even for iSual seeing 
' 


en 


ungiasses Cal provide some protec 


Size of frames 

The S17¢ ol LT 
ee m ; between thi 
1ALCT, I \ iul 
j time 1 inde : =e tance should 
gaytime period 

between the 

Color of lenses can be obt 
The range ol colors avail ible In sunglass ler ] glasse s, looks 
gener lly satisfac tory Blue-green, yreen, ‘ \ re lationship 
green, and vellow tinted lenses are commo! centers ol 


tually a fairly neutral, gray shade of suitabl sunglasses 
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do not require any special fitting; they need only 
be satisfactory in appearance and comfort. Natu- 
rally, if‘ prescription” sunglasses are bought, they 
should be fitted properly, by an expert. 


Total transmittance of light 

The selection of a lens of a density best suited for 
a given purpose is usually a matter of personal 
judgment and must be based upon the activity 
and environment of the wearer. For example, if 
the wearer is taking a sun bath, dense lenses are 
suitable and even desirable. However, lenses of 
* of light) 
may be a serious handicap in driving an automo- 
bile even on sunlit days, by their effect in reducing 


high density (very low transmittance 


one’s ability to see hazards or traffic signs and 
signals quickly and with certainty. Proper choice 
of sunglasses is an important consideration that 
should be given close attention when you make 
your purchase. In the listings, measurements of a 
large number of sunglasses, over a wide range of 
prices, reveal the surprising range ol Variation in 
transmittance for average daylight from 5 percent 
for the Rayex Magic Mirror to 67 percent for the 
bottom portion of the 7ripl-7 one glasses, only a 
little less than the value for clear glass. A trans- 
mittance of 20 percent or less is desirable i the 
sunglasses are to be worn only on the beach or in 
snow country on a bright winter day. Most pur 
chasers would probably not go far wrong in select- 
ing sunglasses for beach wear by choosing the 
densest lenses available 

Actual experiments indicate that a transmit 
tance of 20 percent or less cuts off too much of the 
useful light, if sunglasses are to be worn while 
driving an automobile on sunlit highways. It 
appears that a moderate transmittance in the 
region of 30 percent would be better for daytime 
driving. This means that the highway, for ex- 
ample, would appear approximately 30 percent 
as bright as it would if no sunglasses were worn 
Among the sunglasses examined, a substantial per- 
centage had transmittances in the range of 25 to 
35 percent. These glasses might not be dense 
enough lor complete comfort on the beach but 
they would do, and should greatly reduce visual 
discomfort Thus, about 30 percent transmit- 
tance appears to be the choice when the require 
ments for driving and tor wear at the shore are 
considered 

The principle of polarization of light is appli 
cable to glasses lor certain purposes For example, 
when each lens consists of two polarizing com 
ponents, and one of the components can be re- 
volved in relation to the other, a yvreat range n 


transmittance can be achieved. In practice, this 


* Generally speaking, the transmitiance of a particular lens is the rati 
between the amount of light passing through a lens and the total amoun 
falling on it, expressed as a percentage 
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is done by rotating both adjustable components 
simultaneously and by the same amount. This 
principle has been used by aviators who encounter 
great differences in glare as, for example, in flying 
toward or away from the sun. 

Colored lenses with an exterior metallic coating 
are represented by the Rayex Magic Mirror glasses 
and by the two Bausch & Lomb Ray-Ban Gradient 
Density glasses included in 17 listings carried for- 
ward from a previous report. By careful applica- 
tion of the thin metallic coating, the manufacturer 
can achieve a wide range of transmittance values. 
The Tripl-Tone and Aviation glasses, which also 
provide lenses of varying density, transmitted 
about 20 percent of the light at the top and about 
67 percent at their lower parts Such lenses have 
advantages in certain special cases. The pur- 
chaser can determine for himself whether he can 
use or needs such special lenses with graded trans 


mission. 


Optical quality 

Sunglass lenses need not be of the same optical 
quality as is found in prescription eyeglasses. Ex 
cessive distortion of images can be more than 
annoying, however! and it should be noted that 
there is no basic reason why cheap lenses, whether 
o} plastic or glass, cannot be satisfactory in optical 
quality Careful examination of the sunglasses 
included in this report revealed satisfactory of 
tical performance of the lenses for the approved 


uses of sunglasses in all cases 


They may be used 
in the driving of an automobile 
and even for reading under direct sunlight 

Some degree of distortion is permissible in sun 
glasses that are to be used only for casual seeing 
as, for example, at the beach or in the mountains 
But if they are to be used for critical seeing, such 
as reading, sewing oO! other close work, OIF 
driving, any distortion due to defects in 
curvatures should be small—too small to be 
dent except near the edges of the lens 

I enses lor sunglass¢ s are made by two methods 


Lenses which are ground and polished to a true 


curve show no significant distortion and are likely 
l “ Thermally- 


to be of better optical qualits 
lh 


are shaped 


curved” lenses, initially flat, heat- 
ing to develop the desired curvature 

Optically ground and polished lenses can be dis 
thermally curved” 


by viewing the image of a window by reflection 


tinguished from those that are 


from the front of the lenses 

does not change shape as it is Ma pa cross 
the surface of each lens as the ‘ > tilted 
illy ground 
This test, of 


course, will usually not be applicable to lenses 


and turned, the lenses have beet 


and polished to uniform curvatu 


ground to prescription, which have com- 





pound curvatures that would cause a change in 
the appearance of the reflected image as the lens 
is tilted or turned. 

Plastic lenses, which are relatively soft as com- 
pared with glass lenses, are likely to be less readily 
cleanable than glass, and are sure to lose some of 
their transparency because of scratches or by 
small accretions of foreign matter. The result is, 
of course, a deterioration in optical quality, which 
may often be annoving, in time. 

* * * 

The sunglasses included in the present study 
were selected as representative of some new types 
and some makes that were not included in the 
study reported in the July 1955 BULLETIN. All 
lenses in the listings were of satisfactory optical 
quality and it will be seen that sunglasses at low 
and moderate prices can be quite satisfactory for 
normal uses. The appraisals are based entirely 
on the assumption that the sunglasses will be for 
wear outdoors on sunny days. In appraising sun 
ylasses that are found to be of satisfactory opt al 
quality, Consumers’ Research is primarily con- 
Then the 
construction of the frames is considered, bearing 


cerned with the density of the lenses 


in mind that the user who wears sunglasses casual 
ly or only occasionally may be satisfied with 
frames of no great durability. Density in the list- 
ings relers to the shade of the glass used in the 

1 low-density lens allows more light to 
enter the eve than one of high density, which ts 
relatively opaque to light. 

The lenses were glass and thermally shaped 
unless otherwise noted. Comments on construc 
tion do not relate to finish or attractive appear 
ance, but only to serviceability. 

The recommendations that follow are made by 
Consumers’ Research, on the basis of examinatio: 
and optical tests conducted by Dr. Luckiesh 
Brands are listed alphabetically within the 1, 2 
and 3 price brackets in the A- and B-rated groups 


A. Recommended 


Safe Lens (\anufacturer unknown 25 Made for 
small children Flexib! plastic frame Green sheet 
plastic ler medium density, transmitting 28% 


ve non-shatterable lenses should be an advantage f 


se DY at 


Sans-Sol (Manufacturer ur 
ot satisiactor ( 

density 

driving 1 


hicago 89c at 


Sears 
mstruction. (sreenits! 


ransmitting 15°. Suital 


mditions. Too dense for driv 
except nder severe su ilight yiare 


Cool-Ray Polaroid 80 (\lanufacturer unknown 


Plastic frame of good construction. Green plastic polar- 
izing lenses, of medium density, transmitting 28°%. Suit 
able for reading or driving in bright sunlight 2 
Sears Hardglass (Sears, Roebuck & Co $1.89 at 
retail stores. Metal frame of good construction. Brown 
Suitable for 
use under exceptionally glaring conditions; too dense 


for driving 2 


lenses, very dense, transmitting only 9% 


Ray-Ban (Bausch & |! Rochester, N.Y.) 
$4.95. Plastic frame of good construction. Ground and 
polished green lenses, of medium density, transmitting 
30%. Suitable 


mb Optical ( 


wr reading or driving in bright sunlight. 3 


B. Intermediate 
Aviation Purchased at Pep Boys store RS Metal! 


Brown plastic lenses, graded 


frame of fair construction 
in density from low to high, transmitting from 67°% at 
bottom to 20° top. Not dense enough for conditions 
of high glare, but suitable for driving under moderate 
sunlight conditions. Similar to the brown Tripl-Tone 


below 1 
E-Z-I Manufacturer unknown Plastic frame of 


fair constructio Green lenses medium density 
transmitting 36% uitable fe ving, but probably 
not dense enough for u in reading brightly-sunlit 
printed matter 1 


Rayex Magic Mirror ishing 54, N.Y 
$1.49 Plastic frame f ction Neutral 


r ' cor 
metallized lenses ver ransmitting only s% 


Suitable { ise under e ptionally glaring light condi 
tions; much too dense for driving 2 
Tripl-Tone Manufacturer iknown) $1.49 Metal 
frame of tair constructio n, g blue plasti 


lenses, graded in dé 


ind transmit 


ting from 67°, at bottom to 20° n ‘ot dense 


tor 


name were 
| 
Apt irentiy 


chaser 


No brand name 


No brand name e hig ; Nac Japan 
Metal frame of fair ) ' ¢ 4 ‘ . f high 


mars of 

ficatior mn the two 
glasses show The 
ses at the bot m his 
ture were those marked 
Made in Japan as noted 
the stings The frames 
he glasses at the top of 
ture were similar to 

t the same as those 

the Trig Tone 
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density, transmitting 15°%. Suitable for use under glar 


ing sunlight conditions. Considered too dense for driv 


ing except under severe sunlight glare 1 
sal al * 


The following are brief listings of several sur 
glasses previously tested (see July 1955 CONSUMER 
BULLETIN) most of which are believed to be still 
available. The prices given are those at which 
the glasses were purchased at the time of the 1955 
test. Lenses were glass and thermally shaped 
unless otherwise noted 


A. Recommended 


gackmann Bros Ine 


Solarex 650 


(;reen lenses, of medium densit 


Willson G249 
$? 49. Green ler 


Willson G820 

lenses, of high dens 
Willson MP60 llson Products, | 
lenses, of high der 


Calobar C12-50 
Mass $6.75 


medium densit 


ransmitting 23° 


Cosmetan (\meri 
polished brow le 


Cosmetan-Polaroid 
Ground and px hed 


transmitting 17° 


Deluxe \meri 


polished green lenses, of medium density, transmitting 
33% 3 
Ray-Ban (Bausch & Lomb Optical Co.) $9.95. Ground 
and polished “neutral” gray (G-15) lenses, of high den 
sitv, transmitting 20°7 3 


Ray-Ban (Bausch & Lomb Optical ¢ Ground 


ind polished green lenses, of mediun transmit 


2 ( 
ging 30%, 3 


Ray-Ban with Gradient Density, Cat. No. 6A8307 
Bausch & Lomb Optical $14.50. Ground and 
polished green metallized lenses, graded in density from 
medium to } from 30° 


' 
transmitting rizonta 


od 


area In center to 7“) at top and bottom 3 


Ray-Ban with Top Gradient Density, No. 6A7307 
| ib Optical Co $14.50 Ground and 
metallized lenses gr ided in densit' irom 


transmitting from 30°, at bottom t 


Willsonites G80 
d m™ shed re 


i 


> 
Z3 


Willson Y11C 
5 cle lenses, « 
Willson G16 

last enses 


Zephyr, No. 78L (Ameri 


ist a f medium « 


Most all ‘‘wonder drugs’’ have their 
disadvantages, and must be used with care 


New “wonder drugs’ are usually take up rapidl 
by the prolessions related to medicine and hos 
pital care, and then after a time it is discovered 
that each of them has its serious disadvantages 
even dangers to life itself, in some instances. A 
recent news report indicates that some of the 
newer tranquilizer drugs, like some of the anti 
biotics reported in earlier CONSUMER BULLETINS 
can involve serious dangers to those to whom they 
are administered 

Some tranquilizer drugs can make people too 
tranquil, and so affect the sweat glands that heat 
stroke is more likely to occur than normally, in 
a period of very hot weather. In several 
stances where a certain tranquilizer was given in 
higher than normal doses, there were a number of 


/ 


actual cases of heat stroke It seems that the 
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tranquilizer set up a sort of chemical chain rea 


' 
tion that led to increases in body temperature, 


‘breakdown 


while at the same time there was a 
of the sweating mechanism” by which the body 
tries to dispose of some of the heat due to exces- 
sive body temperature. As a writer remarked in 
discussing this surprising development, the sweat 
yvlands became tranquil to the point of not func- 
Lioning 

This experience demonstrates that there is need 
for special caution in the use of tranquilizers in 
tropical ind subtropi al climates, to be sure that 
i sale dose is not exceeded, that the fluid intake is 
high, and that physical activity is kept to a safe 
minimum. The information briefly outlined above 
is based on the work of Dr. H. F. Ext of the staff 
of the Middletown, New York, State Hospital 








. “7 
Dominion 


Century 


General Electric 


Electric coffee makers 


rOMATIC COFFEEPOTS are availablk 
8 or 9 or even 14 or 15 cups 


rT ," 
t 


party sized percolators become 


ingly featured in manufat 


the h the &- to 10-cup si ire the most ¢ 
ail 


mot I tud 1 tudes oniyv the 


" sales adve rtis 


rcolators onh 


change | ip) 


rece l 


Vacuum coffee makers 
The design of vacuum makers has been essential! 
ictory. Except for the use of a harder met 
the spout (to help resist denting and 
and « hange Ss in the 
LOT example the 1 
cotiee maker 
’ for a number of 
Vacuum makers, as a previous study made by 


Consumers’ Research showed, brew a sma 


amount of coffee that is just as good as a large 
amount otf coffee made in the same pot Further 

more, the brew is likelv to be clearer, less turbid 
than the brew obtained from percolators No 
doubt the action of the filter which is a necessary 
part of a vacuum coffee maker ts largely respo 

sible for this difference in the claritv of the brew 
he filter, however, has its own disadvantage i 
that it is somewhat difiicult to clean, if it is m: 


ot cloth 


Percolators 
Electric percolators are all essentially the same 
The cofiec is placed In a perlorate 


metal basket which ts fitted over a tube that ex 


In Operation 


tends to the bottom of the pot just above 


heating element The heated water is force 


Lemp 
as tive pel iclio ontinues 
course, but it does nling pot 
Perking stops when the thermostat reduces the 
heat supply to maintain the brew at serving ten 
peratures At this I also, in most makes, a 
pilot light flashes on to indicate that the coflee is 
ready to serve All of t cofiee makers in this 
study had an indicator light with the exceptx 
Oh the 
when coftec read t serve the wht 
switches off 
Holding 
mend, should be 
holdu y temperatul 
he too cool tor 
cold ( ul Ss 
temperature 


sumers Re sea 
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best holding temperature is close to the tempera- 
ture at which the coffee may be drunk without 
burning the mouth, about 150°F. (This is not by 
any means to advise drinking coffee as hot as one 
can stand it, for it is well known that very hot 
foods and beverages can injure the lining of the 
throat and stomach, even predispose to cancer 

Che Coffee Brewing Institute notes that recent 
research indicates that coffee held at 185°-190°! 
retains its flavor better during the first hour than 
coffee held at lower temperatures Coffee is best 


when held not longer than one hour 


New styles 

While a number of manufacturers of coffee makers 
have been standing pat on their designs, some 
makers feature new products and styling. One 
thing that the consumer should have in mind ts 
that tall, slender percolators are more likely to 
tip over when bumped than shorter, broad ones 
The Cory, Dominion, Empire, Farberware, General 
Electric, and Presto metal percolators and the Silex 
glass percolator were found » more easily 
tipped over than the other pots tested 


Most women will be glad to see the percolators 


that have broad pouring lips which do away with 
the slender spouts that are so gracetul to look at 
and so hard to clean 

he Silex Company, undoubtedly iamiliar with 
the technical literature indicating that coffee 
brewed in some metals has an off-flavor, has pro 
duced a coflee maker that has a glass body with 
plastu fittings \ light in the bas provides 
pleasing illumination of the interior 

Following the trend of other electric appli 
ances, some percolators are now immersible, and 
can be washed all over the sink or dishpan 
The Dormeyer, Presto, and Universal percolators 


included in the present study were of the im 
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Two samples each of these five makes 
failed tests for electrical safety. From 
left to right: Toastmaster, Universal, 
Sunbeam, Westinghouse, and Far- 
berware electric percolators. 


mersible type. The Dormeyer had a removable 
probe control with the thermostat unit attached 
to the plug. Both the Presto and the Universal, 
on the other hand, had thermostat units sealed in 
the base of the percolator 

General Electric’s Peek-A-Brew pot had an ex- 
ternal tube showing the level of the coffee inside. 

All of the percolators were judged so attractive 
in shape and appearance that the housewife would 
be glad to see them on her table. She will there- 
fore be glad to know that the spouts and lips 
were all of such design that they did not drip 
coffee after pouring. Furthermore, the bases of 
the cotleepots remained cool enough so that any 
of them could be used at the dining room table 


without danger of damaging the table top 


Cleaning 

Cleaning the coffeepot, certainly a point of inter- 
est to most homemakers, was found to be rela- 
tively easy in most cases. Pots having a wide- 
diameter top opening were easier to wash than 
the others; those with no spouts, easiest of all 
he spouts of percolat re almost inaccessible 


for clean Phe Century sto, Stlex, and West- 


inghouse coflee makers had pouring lips, not spouts 

The tubes of all percolators require special 
care ind would likely be a parth tlar problem in 
hard water! ireas because ol mineral deposits 


nfortunately L pe rcolator brush { iiled tont inside 


three of the pot tudied, the Century, 


1 the General Electr 
lly, the most satisfactory way of clean- 
Ing a pot is to use regularly one of the coffee stain 


removers, such as Dip-/t, Maid-Easy, or Miurro 


Coffee Pot and Perk Cleane r, to remove the rancid 


oils and coffee stains which make a bitter, un- 


satistactor prew, type ol pot. 


regardless 


solution can 


sal ny soda SOLULLOTI 





also be used. Cleaners of any kind must, how- 
ever, be used with great care on aluminum pots 
Thorough flushing and rinsing are necessary to 
remove any residue of the cleaner which might 
affect coffee flavor and to prevent possible stain- 
ing and pitting of aluminum pots. 

The tube and basket assembly could be re 
moved as a unit from all of the percolators except 
the Century, which is judged an advantage. (This 
assembly should be removed if coffee is to be 
rewarmed, according to most instruction books 


Results of electrical tests 


It was of interest to Consumers’ Research to find 
that in the test a greater percentage of the coffee 
makers failed tests for electrical safety than in the 
last study made in 1954 
two coffee makers out of 12 failed the tests for 


In the earlier test only 


tests for electrical leakage cur 
In the 1959 
[wo samples 


electrical safety 
rent, a measure of shock hazard 
test 6 of the 14 brands tested failed 
each of the Farberware, Sunbeam, Toastmaster, 
Universal, and Westinghouse percolators did not 
pass this impr tant safety test, and one sample ol 
the Mirro-Matic (another Mirro- Matic percolator 
did pass the test 
the leakage current was found to be satistactoril\ 


For all other pere olators tested 


iow, except the Cory 


All the cord sets carried the LZ label, were 
rubber-covered, and with few exceptions were 


about six feet long 


Percolators have a glass, plastic, or meta! spreader in the cover (at 
the right) which spreads the flow of hot water over the coffee in 
the basket through which it then filters back to the pot ideally 
this process does not disiodge any of the coffee grounds from the 
basket, and the brew remains essentially clear and free from 
noticeable turbidity With some makes, however, some of the 
grounds are disiodged and are circulated with the brew, to lodge 
on the top of the perforated cover of the basket. This happened 
with the Presto coffee maker shown, and with some others 


A CUP—**When I! use a word 


1) A standard measuring cup contains a half pint, or 8 fluid 
ounces 

2) For making a cup of coffee the Coffee Brewing institute 
recommends that 3 4 of a measuring cup ‘6 fluid ounces) of water 
be used 

3) Acup of coffee “‘as delivered,""” when made with 6 fluid ounces 
of water will be 5-1/2 fluid ounces of beverage 

4) A cup of coffee from some coffee makers will have only a 





little more than 4 ounces of the beverage, if you serve the numbe 
of cups claimed for the appliance 


Performance tests 
In the performance tests mild, medium, and 
strong coftee brews were made in the pots, tollow 


Water trom 


the same source and at the same temperature was 


ng the manulacturers directions 


used tor each batch, and the cotfee from a 


roast and ground he same fineness w: 


chased trot 


ol tests, the coflee makers wert 
filled to capacity In the other they were used 
to make the minimum unt of coffee that the 
manulacturer recommended illy, the cof 
lee makers were as eflective with smaller quan 


tities recommended by the directions as they were 


should be noted, how 


with a « pac 
ever, that th ft I i . ite recon 
mends at no inhat , Ol s 0 maker s ¢ 
pacity | l 1 lor iits brewu 
coties 
The brews were 

order to provide a ) val ) is test, cofes 
made in the Genera 1 Peek-A-Brew pot 
j 


vhich was judged ix ople to make goo 


pleasant tastin as filtered and the hil 


trate used as 
he 


rity and 


standard 


brew 

dial on each of th tiec Makers Was set a 
this test in shown on the cover 
Che Generai and Empire coffee makers 
were close tovgethe viving the darkest-colored 


brews It whl ant te ol however that 
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the General Electric perking time (16 minutes) was 
much shorter than the Empire (29 minutes), and 
that the General Electric brew was fairly clear 


When 


the coffee was tasted by members of CR’s staff, 


whereas the Empire's brew was cloudy 


the General Electric was judged to be good and 
full-bodied whereas the coffee made in the Empire 
was considered unsatisfactory. The brews of the 
Century, Cory, Dominion, and Presto pots were 
among the lightest. This finding was confirmed 
by the panel ol tasters 

All of the percolators in this study performed 
satisfactorily when used for making instant coffee 


The listings 


Ihe prices given are those actually paid for the 
Samples were pur¢ hased from 


a number of retail outlets, including some dis 


per olators tested 


count houses and a department store noted for 
its discount selling practices Prices in paren 
theses are list prices, when known The capacity 
indications are those given by the maker for 
minimum and maximum quantities to be brewed 
The wattages given are measured values. The 
percolators are listed alphabetically by brand 


within the rating groups 


Automatic percolators 
A. Recommended 


Century Spoutless, Model CM 750 Century Enter 
prises. Inc., New York 67) $13.48 ($22.95 
plated aluminum percolator, 115 volts, a.c. only. Ca 


Chrome 


maximum amount of brew obtained, 52 oz. Marks on 
pot for 4, 6, 8, and 10 cups (10 not visible on inside, and 
8 and 10 not visible outside, because of handle); basket 


pacity, 4 to 10 5-oz. cups Measured capac ity, 54 fl. oz.; 


for coffee marked 4, 6, 8, and 10. Settings for brew 
mild, medium, and strong. 600 watts (60 watts for 
holding at end of percolation). Cord, 58 in. long (rela 
tively short Judged easy to clean because of wide 
mouth, but the percolator brush did not fit inside tube 
Filter basket assembly not easy to remove as a unit be 


cause tube did not project tar eno igh to aflord a grip 


judged a disadvantage 

Dominion, Model 1604C 
Mansfield, Ohio) $12.22 ($17.95 
aluminum percolator, 110-120 volts, a.c. onl; 
4 to 10 cups. Measured capacity, 60 fl. oz.; brew 
tained, 57 fl. oz. Marks on inside of pot for 4, 6, 8 


10 cups; no marks on basket for the ground coft 


Dominion Electric Corp 


] 4 


Chrome-plated 


Capacity 
} 


ee 
watts (50 for holding) Settin 

strong. Judged easy t 

ing temperature, a little low 

General Electric Peek-A-Brew, Model P41 
Electric Co., Bridgeport 2, Cons $12.35 ($19.95 
Chrome-plated aluminum percolator, 120 volts, a.c. onl 
Capacity, 3 to 10 cups. Measured capacity, 60 fl. oz 
brew obtained, 58 fl. oz. Marks on outside 


9, and 10 cups; no marks o re basket tf 


General 


medium 

formly 

spout and inv 
lator made it fairl 

not fit inside the tube eek-A-Brew measuring 
was to be cleaned with a pipe ¢ leaner 


Presto, Model KK01-A (National Presto Industries 
Inc., Eau Clair, Wis.) $14.99 ($24.95). Stainless-steel 


percolator, immersible, 115 volts, a.c. onl Capacity 


2 to 9 cups. Measured capacity, 52 fl. oz.; brew ob 
tained, 50 fl. oz. Marks on inside of pot for 2, 4, 6, and 
9 cups (not identified); no marks for coffee. 510 watts 


50 for holding). Even if this pot were not submersible 


Electric coffee percolators—results of performance tests* 


Time to brew 
9 cups at 
medium set- 
ting, minutes 


Time to start 
Brand **perking,”’ 
seconds 


Century CM 750 30 
Cory DPP 

Dominion 1604C 

Dormeyer CP5CH 


Empire Flavoramic 





GE Peek-A-Brew P41 
Presto KK01-A 
Silex 1909 


h failed electrical tests are not in 
flee brew in the pot when percol 
+ 5°} 
parts 
© same reason 


" 
ery ail 


per mil 
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Brewingt 
temperature, 
°F 


Solids deposited 
Holding** on filter from 


temperature, Clarity 4 fi. oz. 
°F of brew of coffee brew! 


medium /heavy 
clear medium 


slightly cloudy 


medium /heavy 


195/200 ay neavyv 


190 sli medium /heavy 
eavy 


light 





it would be very easy to clean, because of its wide mouth 
and absence of pouring spout The tube was easily 


cleaned with a percolator brush 


B. Intermediate 
Cory DPP (ory Corp., ¢ hicago 45 $20.07 $29.95 


Chrome-plated aluminum percolator, 115 volts, a.c. only 
Capacity, 4 to 15 cups. Measured capacity, 64 fl. oz.; 
brew obtained, 62 fl. oz. Marks on inside of pot for 4, 6 
8, 10, 12, and 15 cups; basket for coffee marked 4, 6, 8 
10, 12, 14, and 15. Settings for brew: mild, medium, and 
strong. 610 watts (60 for holding Phe narrow opening 
it the top of this coffee maker and the spout made it 
fairly inconvenient to clean, and a percolator brush did 
not fit inside tube Some shock hazard present leakage 
irrent, 0.8 to 1.0 ma 


Dormeyer Coffee-Well, Model CPSCH Dormeyer 
Corp., Chicago 10) $18.71 ($25 Chrome-plated alumi 
m percolator, immersible, with probe control, 110-120 
ts, a.c. onl { apace it 10 cups Measured ca 

pacity, 60 fl. oz.; bi ‘ ed, 57 fl. oz. Mark 

10 cuy not identit 

mild* ¢ « str 

hermostat in probe contr 

Judged easy to cl 

at the base that 
permitted temperature 


r element turned 


judged relatively indesiral 


Empire Flavoramic, No. 1915 (/he Meta! Ware Cor 

I'wo Rivers, Wis.; bought from Niresk Industries, Chi 
cago 47) $9.95. Polished aluminum percolator, 115 
hy ( apacity 2 to 12 « ups Measured ca 
No marks ! 

gauging water or coffee. Settings: mild, medium, strong 
510 watts (60 for holding Holding temperatures 195 
200°, too high Judged somewhat difficult to clean 
Chis pot took 29 min. to brew 9 « ups of coffee the | 


volts, a.c. on 


pacity, 600 fl. oz.; brew obtained, 57 fl. oz 


time of any of the percolators included in this stu 


Silex, Model 1909 Silex oO Chi ago 38 
($29.95 slass percolat r, 115 volts, ax | 
pacity, 9 « Measured capacity, 54 fl. oz.: 
obtained, 49 fl. oz. Marks on pot for 3 and 6 « 
though the instructions described a third mark for tl 

level, none was present on sample tested 
500 


rec settings 


ol cofiee, 


wots tested. 


C. Not Recommended 
Mirro-Matic, Model 109M Mirro 
Manitowoc, Wis $13.97 ($18.95 
aluminum percolator 
capacity 54 fl Zz | 


ol two sample 


[Two samples 


failed in test 


\ll such value 
hazard in ae 


close to these lev« ea irked s« 


Farberware, Model 122 (5. \\. barber 
54) $22.50 ($29.95 Staink 


pacity, 2 to 12 cups. Measured capacity, 57 f 


Sunbeam Coffeemaster, Model AP 10A_ (Sunteca 
Ce Ch TT sO $21.57 $29.95 (Chrome-plate 


stainless-stet rere I ipa t 


Measured « ipacit + 


Toastmaster, Model S5D1 | | wastmaster |) 
Edison Co lvin. Ill 


stainless-steel | 


$20.80 ($29.95 ( 


sured capacit 

Universal Coffeematic, Model 4498 

& Clark, New Britain, ¢ in $14.98 ($19.95 

plated copper percolator. Ca 

sured capacity, 46 fl. oz 

Westinghouse, No. PE-583 Westing! 

Corp., Mansfield, Ohic $10.99 ($17.95 \lumin 
percolator Capacity, 2 to 8 « Ips Measured capacity 


42 fl. oz 


Vacuum-type coffee maker 

The following listing is carried over from the re 
port ol the July 1954 BULLETIN, since this cofiee 
maker has not been changed 


the earlier report 


A. Recommended 
Sunbeam Coffeemaster (5 ‘ 


Chrome-plated va t 


Measured cay 


holding temperature 


Emendation to Consumer Bulletin 


Ford Fairlane 500 V-8 


Pages 14, 15, Jan. "59 Bulletin 
Page 21, Apri! "59 Bulletin 


The ‘‘ Performance on test’’ figures for this 


were obtained with a 225-horsepower engin 


ceieration we uld therefore be expected to 


somewhat isl und the mil 
somewhat lowe poorer! tha 
with the ‘“‘standard”’ engine 
s rated il 200 horsepower 
300-horsepower-rated engi 


ivailable it extra cos 
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Sad end to the ad-men’s dream 
of self-tilling gardens 


The fading out of SOIL CONDITIONERS, 


once a hot item in advertising and in garden supply stores 


Back in the early Fifties, consumers were sub- 
jected to a barrage of advertising of products for 
which veritable miracles were claimed, in connec- 
tion with soil improvement for the lawn and home 
garden. Full-page advertising in metropolitan 
newspapers, sometimes a dozen wildly exagger 
ated pages in a single issue, was common, and the 
claims made were limited only by the fertile 
imaginations of the advertising copywriters. Typ- 
ical of such claims were: “changes hard packed 
clay into rich, porous, aerated top soil.” “No 
raking, no spading, no hoeing, just sprinkle on.’ 
Various laboratories, usually unnamed, were al- 
leged to have tested these produc ts and, of course, 
according to the ads, found them no less miracu 
lous than the advertiser claimed 

The most limited knowledge of physics and 
chemistry could have warned the consumer that 
the claims made were quite impossible of fulfill 
ment, the claim, for example, ‘‘a special penetrant 
enables the product to work its wonders even 
when just sprinkled on top of the ground.” Fur- 
ther miracles were offered in that one of the prod 
ucts, allegedly, would either /oosen a hard-packed 
mass or tighten loose sandy soil. Along with such 
claims as these, some of the products promised 
impossible soil-fertilizing values 

State experiment stations were deluged with 
requests for information about soil conditioners, 
some of which were produced by highly respect- 
able and well-known chemical manufacturers 
Four products were found by one experiment sta 
tion to be effective. All four were fine powders 
to be applied to the soil at a time when it is dry 
on top and then to be thoroughly mixed with the 
soil through cultivation 

It was soon learned that the cost of the soil 
conditioners was prohibitive for large-scale use, 
but investigators at the time felt that they might 
have a useful place in back-yard gardens, green- 
houses, new lawns, and for potted plants, where 
only small amounts would be needed 

Soil conditioners have no relationship to tertil- 
izing (except that some may have an added fer- 
tilizer ingredient to provide a point of difference, 
for sales appeal) 

At one time, the excitement about conditioners 
was such that 25 manufacturers (or packagers, at 
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A brief review of the tale of ‘soil condition- 
ers’ and the gold mine of consumers’ money 
that promoters—and newspaper aovertising 


departments—collected, a few years back 


may help to keep many a garden lover and 
lawn tender from going overboard on the 
next big and equally improbable promotion 
Teachers who teach nature subjects may find 
this discussion useful in helping to warn 
young people against the persuasive appeals 
f a common type of implausible advertis- 
ng of the sort that promises startlir g results 
at little or no cost in time and effort. Nature 


when attractively packea 1d alluringly 


and the soil do not respond to magic, even 
9 


£ eo ar 
advertised inthe t ggest and Dest newspapers 





least) got into the business and a dozen more were 
considering entering the field. Their products 
were usually made of a polyacrylonitrile polymer, 
or a copolymer of maleic acid and vinyl acetate, 
usually with a diluent or filler added to make the 
expensive chemical go farther. Federal govern- 
ment agricultural experts, typically disposed to 
be slow in arriving on the scene where the interest 
of consumers is concerned, were hesitant, did not 
know whether to approve or condemn the produc ts 
and when they did report briefly on them, did not 
say whether their use was economical or not, 
whereas, of course, economy or lack of it was bv 
far the most important element in the problem 
to the farmer and the consumer 

One state university laboratory went so far as 
to issue a mimeographed report on soil condi- 
tioners with a relative rating on their usefulness: 
the extreme variation of quality may be judged 
by the fact that the ratings of this laboratory 
ranged all the way from 5 to 100, on a scale of 
100. Of 18 products tested, this laboratory found 
only 7 to have a useful effect 

Researchers in one state laboratory discovered 
that harm could be done by the use of a condi- 
tioner, that the vield of crops might even be de- 





creased in some instances, that soils in good physi- 
cal condition benefited little from its use 

The Federal Trade Commission filed charge 
against promoters of a liquid soil conditioner 
Among the claims alleged to be false were an 
understatement of the amount it was required to 
use to condition the soil, that sprinkling of the 
conditioner on the surface of the ground was all 
that was required, and that the effect of the 
product would last indefinitely 

Actumus was a product imported from England 
against which in 1954 the Federal Trade Com- 
mission issued a complaint involving more than 
10 counts of false advertising The product 
claimed fertilizing effect, whereas actual fertilizer 
content was very small Among misleading 
claims was that one pound of Actumus will pro 
duce 1500 gallons of liquid soil conditioner and 
that one teaspoonful in 20 gallons of water makes 
an effective fertilizer or manure. Actumus was 
alleged to be humus, which it was not. 

Loamium was another product against which 
the F.T.C. took action, because of its highly ex 
aggerated claims. 

One state, more alert than most in consumer 
protection, banned the sales of one misrepresented 
conditioner product because its fertilizer content 
was too low to meet the state's standards and 
was besides exaggerated in advertising claims (by 
a factor of 9! 

A few months ago researchers at lowa State 
College completed tests which have been going on 
for a period of over six years. They found that 
conditioners improved soil aggregation for a period 
ot 3 to 6 years or more dep nding on the soil. The 
chief advantage of the materials seemed to be in 
increased ease of handling the soil less power 
required). Ina few cases the conditioners did not 


help increase the « rop; weather conditions seemed 
| 


to have an effect in determing whether results 
were gor xd or not. 

When soil conditioners are used in flower gar 
dens, the effects last only two vears, according t 
studies conducted at the University of Wisconsi 
Their results indicated that soil conditioners are 
‘too expensive for anything but special uses, 
such as small home flower beds, potted plants 
ind spot treatments in nurseries and greenhou 
Others suggested they might have a use in es! 
lishing turt o lf Their 
was where soil was 1 ‘avy and gave 
problems 

One state soil laboratory noted that adv 
notices of Arilium, one of the pioneering so 
ditioner products, played so many front 
that the memory was embarrassing. Con 
sales of the products have dropped to very small 


amounts and garden supply firms that offered 


chemical soil conditioners in no longer list 
them in their catalogs. In a 1953 garden supply 
catalog, Krilium was priced at $1.40 and $3.45 a 
pound (the first form diluted, the second “highly 
Prices as high as $4 to $5 a pound 


have also been mentioned (said to be about three 


concentrated” 


times the cost ol produc tion and rates ol ipplic a 
tion from 200 to 1000 pounds ($800 to $5000 


worth per acre were tound effective 


Experts at the University of California warned 
that conditioners are not fertilizers and that their 
effects on plant growth cannot be compared with 
that of manure or organic equivalents of manure 
Conceding that the conditioners improve soil 
structure and make it easier for plant roots to 
spread out, they found that increase of yield may 


or mav not occur, and th it the cost ol appli ation 


would be prohibitive tor farmers except for spe 
cialized, high-valued crops 

As one trade journal remarked, the failure of 
soil conditioners to live up to their original prom 
ises lay in the fact that too many miracles were 
promised and that the produ ts are not self al ply- 
ing, but take a lot of elbow grease, and that they 
work only on certain kinds of soil 

here are only a very few products nowadays 
that are offered under the name “‘soil conditioners 
Some of these are charcoal, peat humus, peat moss, 
and vermiculite. Chemical and Engineering News 
briefly reports a very new (and hence relatively 
untested) mulch or conditioner “‘made from the 
heart-rings of hybrid corn cobs his material 
increases greatly in volume whe d im pe ned, con 


tracts when dry hus, when mixed with soil, its 


7 


he 


iction loosens 
nd helping to a 
What to use tor 
soil c¢ nditio ers were oO 
tures ol pe it oT px it moss wr le ifmold or compost 


or well-rotted manure, sand, and soil or loam 


serve every purpose sand need 


ure, ol course, 


Modif 1 sou 


nproving mixtures 
ind 


now 


experime! 
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Bargains from Europe 


VERY FEW CONSUMERS are aware that they can 
buy furniture, toys, sporting equipment, and some 
other items from abroad with results that would 
often delight the connoisseur and bargain hunter 
alike If you send abroad for something that 
can be found in one of the good local stores 
you may occasionally find yourself paying as little 
as one half the home-town price, or if you pay the 
equivalent of the local price in pounds, francs, 
Deutschmarks, or kroner you can sometimes get 
quality that the local stores seem not to have 
heard of. Then there are certain items that can 
be purchased from abroad that are not made or 
sold in the United States 

A German raincoat with camel’s-hair snap-in 
lining was purchased for $35 plus $6 duty from 


The de 


signer ol the raincoat seemed to have not been 


Klepper-Werke, Rosenheim, Germany 


concerned with cheapening production or pro- 
viding a catchy advertising campaign, but put 
his mind on producing a coat that would keep a 
man dry and comfortable in a heavy rainstorm 

British-made IWeltschoen shoes, for example, 
may not be photogeni enough to captivate an ad 
writer or a fashion columnist, but a pair of these 
shoes gave good service without rubbers through 
two of the slushiest New York winters without 
dampening the wearer's socks, and their tough 
Scotch yrain leather still looks good alter three 
vears’ weal These British shoes can be put 
chased in this country if one knows where to look, 
but by ordering them from Lotus Shoe Stores of 
| ondon lor 5 yuineas (about $15) one Saves about 
$17 per pair. Of course, this is a saving one can 
not make often, for these shoes last a long time 

Other British leather goods may not be a bar 
gain in terms of price, but the quality of both 
leather and workmanship is almost unbelievabl 
Ihe brief cases and luggage made by the Unicorn 
Leather Co. Ltd. (Bury, Lancaster, England 
range in price from £3 to £16 ($8.50 to $46), but 
many would consider that their high quality more 
than justifies the effort of ordering by mail 

The electric trains (HO gauge) made by Klein- 
bahn (Miinzgasse 2, Salzburg) are much cheapet 
than American models, and the craftsmanship is 
Ihe fact that the trains are authenti 
models of European rolling stock makes them 


exe ellent 


more interesting, and many persons will doubtless 
find this firm's catalog very pleasant reading 
Kleinbahn locomotives sell for 100 to 240 Austrian 
sO hillings, passenger and freight cars at 18 to 27 
schillings. (The Austrian schilling is worth about 


4 cents 
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European camping geal tents, sleeping bags, 
and stoves in particular—shows a quality ol 
craftsmanship rarely found in this country. Per 
haps because Europeans who go camping take it 
seriously, or because they travel by train or bicycle 
rather than by Car, the designers emphasize light 
ness and compactness as well as durability. The 
prices shown in the catalog of the Klepper-Werke 
(Rosenheim, Bayerische Alpen, Germany) won't 
look low compared to those in your local sporting 
goods shop, but the quality of the gear is of the 
sort that in this country you can get only from 
the few top-drawer outfitters in big cities who 
cater to explorers and professional expeditions 
and charge act ording|\ 


j 


But craftsmanship is only one appeal Phe 
“backwardness” of Europe will delight you, par 
ticularly if you are looking tor tovs that vou 
remember fondly from your own childhood \ 
ready-made racing model sailboat, for example, 


is almost impossible to buy locally if you are dis 
I t im] ble to | locall | 


satisfied with the crude toy-store variety and ui 
willing to pay a model builder $50 to $75 tor 

custom job. But for something under $15, vou 
can order a 21-inch keel sloop trom the Clyde 
Model Dox ky ird, of Glasgow that will make il 


voungster—or you, for that matter 


the envy ol 
all the local pond size-boat habitués and the odds 
on tavorite in any regatta 

The same thing goes tor working-model steam 
engines and those authentically uniformed tor 
soldiers that used to brighter many a boy's pre 
plastic childhood Here a glance through the 
advertisements of the British magazine Hobbies 
will show vou prices and varieties unheard ot here 

Dolls, ol course, are a I uropean specialty an 
although ordering by mail may seem risky, the 
low prices make the risk a small one. For ¢ 
ample, Ugo Reghini (Lungarno Acciaioli 621 
Florence, Italy) offers four 7-inch costume dolls 
for $4.80, duty and postage paid (your choice of 
sex and Italian regional costume) Somewhat 
more elaborate are the 8-inch French dolls (choice 
of 18 regional costumes) offered by the Sociéte 
des Produits Européens (22 Rue Caumartin, 
Paris) at $3.40, plus $1.53 duty 
of birthday present you can be pretty sure won't 


This is the sort 


be duplic ated by somebody else 

If you like to be exclusive about Christmas 
cards as well as birthday presents, you will want 
to send for the Christmas card catalog published 
by Graphis Press (45 Nuschelerstr., Zurich 1, 
COMMIssions 


Switzerland Graphis regularly 





prominent European artists to execute cards, and 
then runs off cards in a limited edition, which is 
never reprinted Cards cost 35 cents each witha 
discount of 15 percent tor 50 to 100 and 25 percent 
Postage is 80 cents per hundred 


! 


tor 100 or more 
Prints and art reproductions are another field 


which European quality usually surpasses our 
wn. Graphis Press makes superb limited-edition 
facsimiles of Toulouse-Lautrec posters ind Uta 
naro woodcuts for $6 to $8.50, postpaid 
\ copy of one ol the famous Bjorn Winblatt 
posters ol the Seven Deadly Sins was obtained 
from Den Permanente of Copenhagen for a total 
cost of $3.15 including postage, insurance, and 
duty A shop in New York was selling the poster 
for about three times that price 
Den Permanente is a cooperative outlet tor all 
sorts of Danish craftwork—{urniture, teak trays, 
ibrics, table mats, ash trays, and so forth \l 
though they publish no catalog, they will send 
ou photographs of almost any item you may be 
terested ind their prices are surprisingly low 
Ordering clothing by mail can be something of 
i problem because of fit and styling, but there is 
o reason wh) u can’t send a British or Italian 
ilor an accurate pattern and ask him to make 
t, coat, or skirt or any thing else that would 
from excellent European tailoring and 
Jamaica St 


C.1) will make to individual measurements a 


tabrics Paisley's Ltd Glasgow 


pleated skirt in wool tartan—your choice of clan 
it a total cost of about $15, which ts less than the 
fabric alone would cost in this country 

Harris tweed, which is woven only in the 
Hebrides Islands, can be ordered direct from 
\lexander Graham (Borve, Isle of Lewis, Scot 
land) at the very low price of $2 per yard, 28 
nches wide, which means that enough for a su 
vill cost about $14, pl t A coat will 


require 
ibout $8 worth of tabri« Mr. Graham will send 


| 
on req , a dozer lor and texture samples, 
ind some al eaut ' are likely to have a 
hard time m The material 
may be somewhat too 
older regions of the 
icket it is ideal 
tweed to order 
» advertise regu 
as Countr' 
nd women’s sl 
cavalry twill 
it these to ir waist and 
htted tairly well 
American books sell 


iree 


you are likely t 
Because British edit 
to 30 percent ind come in duty 
ordered singly, savings on bor k-buving can 
substantial Peter Eaton Ltd 154, Notting 
(sate, London W. 11 Blackwell’s Ltd 


xtord) otter charge accounts to American cus 
tomers and fill orders promptly. Books published 
originally in Britain are considerably cheaper 
than the American editions, and many books 
originating in England never apt r here bor 
both these isons, British 

well worth havu tre 

asking 

Savings can really mount up when you'r 
market for somethu y that requires a good cd il 
of skilled labor 


ts large number of excellent shipwrights and 


Nova Scotia, for example, with 


plent ful seasoned wood, used to be a sple did 
place to have a vacht built ntil ‘ 
American yachtsmen 1 to the ide 
ordering a crait to at Yarmouth or 


+} 


{ rie 


cook or Lunenburg a1 uiling it dow: 
the following spring Prices have gy 

Nova Scotia, but England, Germany, Scandinay 
and Japan are still good markets to shop in. You 
need not, of course, have a boat built to vour own 
plans. A glance through Yachting World or any 
other European boating journal will net you half 


a dozen stock models that are as attractive in 


price as in appearance. You may find that ocean 


ight a boat will be substantially cheaper than 
you think 


can arrange to have your boat put into the water 


If vou live near a port of entry, you 
direct trom shipboard or dockside 

Ii vou happen to be interested in cars rather 
than boats, England is a good source of vintage 
models—particularly since restoration can be 
done at English rather than American prices 
A number of firms advertising in popular British 
motor magazines will undertake to find tor you any 
English vintage car you name, report o1 its condi 
tion before you buy it $ it in any way you 
order, and ship 1 ' y runs to 84 
percent of the purchase pric 
varies from $85 to $350, dependu 1 the 

What are the catches to this « | ourseil im 
porting plat ? What about customs duty, refunds, 
guarantee al all the other problems of retail 
buying? ually, problems arise « rarely 

Despite what many peopk } | re is abso 
lutely oun ol aet ] y aimost 
unvthu y yor vant |! I i irt ol the world 
There are w rest tior n certain items 
liquor ind brands 
ol perlume I ! \ { overcoming these 
dithculti 7 uu Na I in the business to 
make it wo ir trouble n everything else 
there is simply the matter of duty. Both the rate 
of duty and 


so much trom item to item ar rom time to 


method ol tation 
that no yener il rul la\ - ipplied, 
two customs |! 


dec ide ce) 
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Actually, however, this isn’t important, because 
even duties of 50 percent, which would be most 
unusual, will not turn a bargain into a blunder. 
The current duty on Harris tweed, for example, 
is 37% cents per pound weight plus 25 percent of 
the value. This makes Mr. Graham's $2 per 
yard tweed come to about $3. Try matching 
that price and quality in your local stores. 

One relevant customs regulation is that parcels 
of less than $10 in value that are sent as bona fide 
gifts are passed through customs duty-free. Par- 
cels of less than this value, whether gifts or not, 
very often come in without payment of duty. 

On parcels that come by mail, duty is collected 
by the postman in addition to a 15-cent service 
charge that is collected on every parcel sent from 
a foreign country. On freight shipments you pay 
duty at the customhouse, but you may prefer 
to employ a customs broker, who will charge a 
fee for his services. 

One of CR's consultants, dealing with firms in 
half a dozen countries, has never been disap- 
pointed with the merchandise or had a serious 
mistake that was due to faulty communication. 
The politeness and promptness with which orders 
are acknowledged may make one long for the 
good old days when American tradesmen's em- 
ployees were likely to be obliging and helpful. A 
coat ordered made to measure in Germany turned 
out to be a bad fit—largely, we suspect, because 
the customer made an error in converting inches 
to centimeters—but the German manufacturer 
replaced the coat immediately. 

Letters written in English to countries on the 
Continent result in replies in English which, 
though not always fluent, are perfectly clear, and 


payment can be made by following the advice of 
the foreign department of your bank and having 
them issue a bank draft payable in the correct 
amount in the currency of the country to which 
Or one may purchase an Inter- 


the order is sent 
national Money Order at a bank or post office 
(One consumer reports that his personal checks 
have served in a good many cases. ) 

The most productive reading matter on sources 
of supply are the advertising columns of either 
the foreign special magazines—Yachting World 
for boating gear, Hobbies for a variety of toys 
and craft materials—or the European opposite 
numbers to House Beautiful—Country Life, for 
example. Friends who go abroad are another 
good source of names and addresses. Oddly 
enough, foreign information agencies located in 
New York and other large cities are not likely to 
be useful at all. Since their main purpose is to 
establish large-scale American representation for 
their countries’ products, they take little interest 
in mail orders of individual consumers 
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But even preliminary exploring will net a num- 
ber of names and addresses. Responses to 10-cent 
air-letter forms (aerogrammes) are likely to be 
well worth while, and the foreign stamps may be 
of interest to a young stamp collector 


Some sources of bargains from abroad 

The following organizations have been found 
prompt and reliable in filling American mail 
orders. It should be borne in mind, however, that 
surface mail from Europe may take as long as four 
or five weeks in transit. 


Books 

Blackwell’s, Oxford, England 
hard-to-find books 

Peter Eaton Ltd., 154, Notting Hill Gate, London, W. 
11, England. 


Specializes in old and 


Christmas cards 
Graphis Press, 45 Nuschelerstr., Zurich 1, Switzerland 


Limited editions only 


Clothing and fabrics 

Alexander Graham, Borve of Lewis, Scotland 
Specializes in Harris tweed and will tailor it to measure 
at moderate prices 


Raincoats 


Klepper-Werke, Kosenheim, Germany 
Paisley’s Ltd., Jamaica St., Glasgow, Scotland. Spe- 


cializes in wool tartans, any clan, and does some tailoring 


Ugo Reghini, Lungarno Acciaioli 62r., Florence, Italy. 


Societe des Produits Europeens, 2? Rue Caumartin, 


Paris, France 


Home accessories 
Den Permanente, Copenhage: 


Leather goods 


Unicorn Leather Co. Ltd., Bury, Lancs., England 


Denmark 


Model ships, locomotives, steam engines 
Bassett-Lowke Ltd., 18-25 Kingswel! St., Northampton 
England 


Model trains and toys 
Kleinbahn, \liinzgasse 2. Salzburg 


Model yachts 
Clyde Model Dock Yard Ltd., Argyle Arcade, Glasgow, 


Scotland. 


Prints and posters 


Den Permanente, Copenhagen, Denmark 
Graphis Press, 45 Nuschelerstr., Zurich 1 


Switzerland 


Shoes 
Lotus Shoe Stores, London, fF: 





Letters from our readers 


Charges for laundering fitted sheets 


réecu i ie } ‘ t 
g : f Consur bulletin w mea 
That 1: “fin work ' 
cS ¢ j he large 
, i. mp if j > y j ‘ney sre 
> The 1ericé nstit ( indering has wt : 
: ; , , ters Fr 
to explain the cha w laundering f eters re 
regular sheets iy th Some laundries ut : 1 f re Kit n ther 


more 


Help for hay fever—pollen filters 


primarily 


ve pollen 
{ for time payment! 
, , 


he price u 
lesman taire 

’ 
must pa 


Louisville 8, Ky R 
Dept., Waltham 54 
\ve., McKees R 

wah has , 

pececbag = : se ‘ cn a Hair restorers 

h is entitled to Where 


can 
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@ OFF THE EDITOR’S CHEST 


Naming textiles is not enough— 
consumers want to know about performance 


Is Acrilan a rug weave, the generic name ol a 
fiber, or a brand name? If a small rug is made 
with Acrilan and Verel, can you wash it at home 
or should you send it to the dry cleaner? The 
answer to such questions would provide the prac- 
tical information that a homemaker needs to make 
a successful purchase or to clean the floor covering 
after it has become soiled in use 

What she may expect to find when a new law 
goes into effect in March 1960 is information on 
the label that Acrilan is an acrylic fiber made by 
Chemstrand, and that Verel is a modified acrylic 
fiber made by the Tennessee Eastman Co. Ex- 
perts like those on the staff of the National Insti 
tute of Drycleaning will know that draperies 
containing Verel should be ironed at a setting 
around 250 degrees, and that the fiber may be 
damaged by applying an iron hotter than 300 
But will homemakers be given that information 
on the label or will they need to build up a back- 
ground of experience that will involve ruining 
some items before they learn just how the fiber 
should be handled ? 

There are many generic names of fibers to keep 
in mind, including Alvyne, Spandex, Nytril, Azlon, 
and Modacrylic on labels, which will often carry 
as well the brand name of the mill that manufac- 
tures them. Gone are the days when silk, wool, 
cotton, linen, and rayon were all that the con- 
sumer had to deal with. 

The new Textile Fiber Products Identification 
Act was passed by Congress in August 1958 to go 
into effect in March 1960 The Federal Trade 
Commission, which is charged with the responsi 
bility for its enforcement, is currently struggling 
with the sizable task of defining accurately the 
many new man-made fibers that have made thei 
appearance on the market and de iding on the 
terms that must be used on labels and hang tags 

According to Senator John Stennis of Missis 
sippi, appearing before the Senate Committee on 
Interstate and Foreign Commerce in hearings or 
the legislation, one objective of the act was to 
protect the consumer on the theory that with 
proper identification the consumer would be sure 
ol getting a produc t of known quality ; the se¢ ond 
and no doubt more important— objective was 
to protect cotton trom untatrr competition A 
representative of the National Cotton Council of 
America testified that the consumer could not be 
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sure what she was getting when she bought textiles 
at the present time because it is possible to process 
some particular fiber so that the resulting fabri 
will look like a fabric made from another kind of 
fiber. He complained that it was easy to make a 
rayon-cotton blend look and feel like an all-cottor 
fabric and sell it as an all-cotton fabric. 

On the other hand, testimony was given by a 
representative of the variety stores that having 
the name of the fibers on the labels of all textiles 
would not tell the purchaser whether a particular 
item was washable or should be dry cleaned, 
whether it could be ironed with a hot iron or one 
that was barely warm; all of these are factors of 
the greatest importance to the consumer. It was 
pointed out that ravon and acetate fabrics, wool 
silk, linen, as well as handkerchief fabrics, hosiery 
hand-knitting yarn, upholstery and drapery fab 
rics, and umbrellas are already covered by FT¢ 
rules relating to fiber identificatior 

In the House Hearings on a companion mea 
sure, Representative Frank E. Smith, from Mis 
sissippi, admitted that the American housewife 
would be grateful for performance labeling that 
would tell her how the textiles she bought would 
react to water or an iron at 100 degrees or 200, or 
500 degrees, whether the color would survive co: 
tact with soap and sun, but he felt that such per 
formance labeling was a dream of the future, and 
that, since it was not possible of immediate fulfill 
ment, the mandatory labeling of the fiber content 
would give the housewife ‘tremendous protec 
tion.”" As Dr. Jules Labarthe, representing the 
National Retail Mer hants Association, pointed 
out in his testimony on the bill the ever-growing 
list of new fibers being presented to the public 
gives rise to great confusion in the consumer's 
mind; he reported that a woman had even called 
him up to ask about the new cortisone fiber He 
explained to her that cortisone was a new drug 
for treating arthritis and other ailments, and sug- 
gested that perhaps she had mind Fortisan, a 
high-strength ravon fiber He noted that one of 
the most common causes of the consumer's return- 
ing unsatisfactory merchandise to stores is damage 
resulting from washing or ironing by methods tov 
severe for some fiber or other in the fabri 

Obviously a mere declaration of the name ot 


] 


the fiber or fibers used will not provide inform: 


tion about service and methods of cleani v 





In the current efiort of producers of man-made 
fibers and the Federal Trade Commission to come 
to some agreement on the definition of generi 
terms, the main bone of contention has been over 
the cellulosic fibers. The phrase “formed from 
regenerated cellulose with less than 15 per cent 
by weight [of] chemically combined substituents” 
was objected to by a representative for the cross- 
linked cellulosic fiber “‘Lincron’’ on the ground 
that this fiber has markedly different properties 
from rayon, to which the proposed definition 
applies. A representative of the National Cotton 
Council objected to the term “cross-linked cellu- 
losic fibers’’ as a definition of rayon because he 
said that it could apply to cotton, too. And so 
the battle of the fibers goes on, and the consumer 
is likely to Say “Who cares?” 

As one newspaper columnist pointed out, with 
at least 16 types of man-made fibers to be dealt 
with—and he might have added, with new ones 
making their appearance at rather frequent inter- 
vals—the labeling law is going to be extremely 
difficult to administer. The columnist noted that 
trade names [and generic names] are not going to 
mean much unless accompanied by specific in- 
structions as to how the garment can be properly 
cleaned or laundered. He suggested coding the 
finished products with four or five numbers, each 
corresponding to a definite way to wash and iron 
the product. Consumers would be supplied with 
corresponding code numbers carrying full instruc 
tions for easy reference, and they would then not 
need to worry about the treatment to be give: 
any particular fiber. 

There really isn’t any need for setting up ot 
working out such a system when there is already 
one at hand that could be speedily expanded 
There are now two sets of adopted standards 

1. American Standard for Institutional Tex 
tiles, L24, with a comprehensive system of per- 
formance requirements, including permanent la 
bels and detachable tags; 

2. American Standard for Rayon, Acetate, and 
Mixed Fabrics, L22, covering a segment of the 
textile industry whose business amounts to some- 
thing like nine billion dollars a year. Under this 
system of labeling about three million tags dis- 
tributed monthly by Reeves Brothers and Ameri 
can Viscose Corporation reach the consumer 

The third is the proposed expansion of American 
Standard L22 on which so many organizations 
have spent considerable time under the auspices 
of the American Standards Association during the 
past three or four vears, which could be quickly 
adopted if the representatives ol several trace 
bodies would quit dragging their feet and delaving 
technical sessions by repetitious and pettilogging 


obstructions to progress This proposed Stand 


ard, which provides yardsticks for evaluating tex 
tiles according to established techniques and ac 
cepted test methods, is in shape to be adopted in 
a very short time. 

The characteristics provided in the American 
Standard cover the following requirements: break 
ing strength or bursting strength, shrinkage re 
sistance, colorfastness to laundering or dry clean 
ing and light and perspiration, retention of hand, 
character and appearance after ‘“‘refreshing,"’ and 
others 
contains suggestions for identifying different meth- 
ods of refreshing garments by a lettering system 


The proposed American Standard also 


on tags and labels as follows 

B—Wash at 160°F with reasonab! 

W—Wash at 160°F without bleach 

( Wash at 120°F without bleac! 

H—Wash at 105°F without bleach (hand washabk 

D—Drycleanable 

These tags and labels are meaningful becauss 
they indicate to the consumer how she can safely 
refresh a textile product either by washing or dry 
cleaning, whatever the fiber content. True, the 
fiber content would be helpful to an expert dry 
cleaner or laundry operator who could consult his 
manual or draw on his own expert knowledge and 
experience O1 how to handle the ite m 

Whether a fabric is of acetate or ravot , cotton 
an acrylic, polypropylene, polyester, or modacryli« 
fiber is of iittle interest, however, to the consumer 
Chiefly she wants to know if she can safely throw 
it in with the rest of the wash at 140 degrees water 
temperature or 1 she has to use the warm setting 
of the automatic washer, and at what temperature 
can she iron it. In some cases she particularly 
wants to know if it is fast to sunlight and perspira 
tion. She doesn’t really care whether the fibers 
in a particular fabric are man-made or natural, 
for she undoubtedly knows that cotcon can shrink 
disastrously unless it is ‘‘sanforized”’ or pre-shrunk 
and that colored cotton garments may fade and 
bleed if the dyes aren't right If she has had 
occasion to purchase a high-fashion cotton dress 
she well remembers being surprised at the warning 
hang tag that the garment should be dry cleaned 

Considerable time and eff wi t into 
drafting the regulations that yove the appli i 
tion of the new textile labeling a ind working 
out the necessary compact wording for labels and 
hang tags It is a pity that the time and effort 


I 


and money which will be vided to the price the 


' 
consumer pays for the finished product—is no 


spent to rendet greater practica service to the 


consumer If the expanded L22 Standard wer 
put into effect generally, the consumer would be 
provided wi 
inilormation that 


present time 
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Phonograph Records 


Please Note: The first symbol applies to quality 

Bach: Cantata 7 Fischer-Dieskau, Choir of St 
Hedwig's Cathedral, Berlin Philharm Angel 35698 
$4.98 Though t 
from six cantatas, the performance 
good For solo tenor, Fischer-Dieskau, t 


I preter one coniplete cantata to ar 


here are superlatively 


obbligato to the orchestra at 
praise. And all of it is very 

Beethoven: Piano 

ino Angel 35655 

stamp ot genius 
s full j stice 

Bizet: L' Arléssenne 
Philharmonia Orchestra 
$4.98. Bizet's most 
fron 
pertorr with 
well engineered 

Copland: A Lincoln Portrait (with (¢ 
narrator) & Schuman: New England Triptve 
Intermezzo from Act IV of Vanessa. New Y 
monic under Kostelanetz lumb ML 534 
America by Americans 
occasionally around Lis 
hardly ever Easy 
not likely to hear 
nN 


br iburg 
h & Barber: 
k Philhar 

$3.98 
Copl 1 piece turns 


plat 
Birthday, the other 


g 
Dvorak: Symphony No. 4. Cl 
Szell Epic LC 3532 $3.98 
symphony composed in the fol 
best. Szell knows every line « 
one beautiful p ssage to the - Cec’ ng ot the lower 


d Orchestra 
vy, Brahmsiar 
e of Dvorak’'s 
flows fron 
registers sounds somewhat u led. which may be due to 
faulty mike placement tr alls uuilt Severance 
Hall AA A 
Grieg: Sonata No David Oistrakh and Lev Obori: 
& Szymanowski: Sonata in D. David Oistrakh wit! 
y ampolsky (violin and piano) MGM GC 30004. $4.98 
Neither work rates among the best of the sonata repertory 
swccording to present tastes } lor is they are 
played as beautifully as here, t! hearing. | 
gineering favors the violin bt uite satisfactory 
1erwise AA A 
Liszt: Les Préludes and Ta PI 1 Orchestra 
under Silvestri Angel 35636. $4.98 Préludes still 
holds its position as Liszt's most popular tone poem but 
Tasso seldom hits the concert circuit in th ‘ ntry Very 
well played with all the bombast you | i right to ex 
pect. Good, loud recording, too AA AA 
Manfredini: Stix Concerti. | Musici Chamber Orches 
tra and Soloists. Epic LC 3514. $3.98. Charming works 
probably composed in the early 1700's. Similar to Al 
binoni and Vivaldi. As usual, | Musici play with breadth 
and richness and accuracy. Well recorded AA AA 
Offenbach: Gaité Parisienne & Khachaturian: Gayne 
Ballet Suite. Boston Pops Orchestra under Fiedler. RCA 
Victor LM 2267. $4.98. Electrifying music which turns 
up often at Pops concerts. Fiedler and his men “have it 
in their blood Recording is less than the best Victor 
has given us AA A 
Schmitt: La Tragédte de Salomé & Strauss: Sa/ome 
Dance of the Seven Veils & Lalo: Namouna-—Suite N 
Detroit Symphony under Paray Mercury MG 
$3.98 The Florent Schmitt concert suite stems 
1907 ballet, the Lalo from an 1882 ballet Ne 
most of us, by skilled craftsmen ! ! 
style of that era. But neither equal dramatic, 
familiar Strauss dance All are nningly perf 
The recording sounds a bit nasal AA 
Strauss: Death and Transfiguration and Dan f 
Seven Veils and Dance Suite After Couperin. Philharmor 
Orchestra under Rodzinski. Capitol G 7147. $4.98 


Ww 


t 
tne 
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interpretation, the second 


is 


BY WALTER F GRUENINGER 


to fidelity 


to me is the charming Suttle After uperin arranged for 
small orchestra from pieces in Couperin’s Ordres The 
other famous pieces represent Strauss in his highly charged 
emotional state The late Artur Rodzinski knew the 
music thoroughly and brought out the fine points in this 
performance. Very well recorded AA AA 
Victoria: Officium Defunctorum. Net| nds Chamber 
Choir under de Nobe Angel The Mass 
for the Dead composed n 1603 ke most of this 
disk of polyphonic musik __ ea yper and two 
‘Responsories for Christmas Reverent, 
lovely, expressive sing i combine 
make this highl sirable disk of an early 


master AA AA 


s< 
35668 


erman Folksongs. Vienna Radio Choir 
Columbia ML 5344. $3.98 \ dozen 

feeling of nostalg sentimentality 
‘In einem kiihlen Grunde,” “Im Wald 
Guter Mond,” et Well sung by a 

» makes for clanty Well 
ce rded AA 

1300-1800 Victoria 
de Los Angeles soprano $4.98 Lovely 
musik ng by one of the most ravishing voices of our day 
uccompaniment vary to suit the 
adding piquant variety. In all, 15 
ling AA AA 
2 "la joe Glover a d His Col 
3493. $3.98. Popular numbers of the 
twenties presented in the relatively simple orches 
ff those days \ 


] ; 


Five Centuries Spanish Song 


1(, 7155 


Capit 


The instruments 


al group appears in some of 
numbers Im ded are “Barney Google Just Like 
1 Butterfly,” “Sweet Lady “Rose of Washington 
Square The banjo gives the small orchestra 
an authentic sound. But where's the fiddle? Capably 
performed and acceptably recorded Altogether a fine 
bit of nostalgia AA 
For My True L Almeida (guitar) and Salli 
mezzo Capitol P 8461. $4.98. A pleasant disk o 
songs based on the theme of love. Interspersed are guitar 
solos. Ruderman plays the flute in some of the numbers, 
too Included are ol I at preces by de Falla 
Fauré, Galilei, Bach " Tr! voice is young and 
fresh and soothing Trou mbers sound like 
a lullaby Almeida’s gut in expert Trans 
parent recording A AA 
Marche Slav. New York Phil ’ inder Mitro 
poulos Columbia ML 5335 $3.98 Included are 
‘Marche Slav,” “Capriccio Italien Night on Bald 
Mountain,” and “Four Greek Dances sure fire hits for 
a broad market. Powerful performances with some unusu- 
ally illuminating passages. Outstanding ‘Four Greek 
Dances First class rec ording AA AA 
Palestrina and Monteverd1. Choral Works. Netherlands 
Chamber Choir under de Nobel Angel 35667 $4.98 
Five works by Palestrina and two by Monteverdi, all 
exquisitely sung This musi comp sed around 1600, 
still possesses the power to move the hearts of men Fine 
recording AA AA 
The Gypsy and His Violin. Antal Kocze and His Gypsy 
Band. Westminster WP 6103. $3.98 The music you 
may hear in an expensive candle lit cafe. Mostly emo 
Koc ze’s an old 
hand at the formula and one of the best Fairly well 
recorded AA A 
The Queen's Birthday Salute The Herald Trumpeters 
and Band of the Royal Regiment of Artillery under Major 
Hays. Vanguard VRS 9038. $4.98 The musical fes- 
tivities and open air sounds of the 31st birthday of Queen 
Elizabeth II. Lots of pageantry, commands and band 
isic splendidly performed and well recorded. AA 


and others 


q 
I 


tional, melancholy but occasionally gay 





Ratings of Current Motion Pictures 


THIS SECTION aims to give critical consumers a digest of opinion 
from a wide range of motion picture reviews, including the motion 
some 19 


picture trade press, leading newspapers and magazines 


different periodicals in all 
thus do not represent the judgment of a single person, but are based 


The motion picture ratings which follow 


on an analysis of critics’ reviews. 


The sources of the reviews are: 
Boxoffice, Cue, Daily News (N. ¥ The Exhibitor, Films in Review, Harrison's Report 
Joint Estimates of Current Motion Pictures, Motion Picture Herald, National Legion 
Decency, Newsweek, New York Herald Tribune, New York Times, The New Yorker, Parents 
Magasine, Release of the D. A. R. Preview Commitiec, Reviews and Ratings by the Protes 
tant Motion Picture Council, The Tablet, Time, Variety (weekly 

The figures preceding the title of the picture indicate the number 
of critics whose judgments of its entertainment values warrant a 


rating of A (recommended), B (intermediate), or C (not recommended 
Audience suitability is indicated by “A” for adults. “Y"' for 
young people (14-18), and “‘C”’ for children, at the end of each line 


Accursed, The (British) mys-mel 
Affairs of Julie, The (German). com-: 
Al Capone 

Alaska Passage 

Alias Jesse James 

Anna Lucasta 

Aparajito (India 

Arson For Hire 

Auntie Mame 


Bad Girl (British 
Bandit of Zhobe, The 
(British) 
Beat Generation, The 
Bell, Book, and Candle 
Black Orchid, The 
Blob, The sci-mel- 
Blood of the Vampire (British 
Blue Peter, The (British) 
Boot Polish (India) 
Born Reckless 
Brain Eaters, The 
Buccaneer, The 


o~ 


Mmiti- 


NUD ew 


Cat, The (French 

Circle, The (British) 

City of Fear 

Cocktails in the Kitchen 
(British 

Compulsion 

Cosmic Man, The 

Cosmic Monsters, The 
British 

Count Your Blessings 

Crawling Eye, The (British) 

Crime and Punishment, U.S.A. 

Cry from the Streets, A 
British 


Dancing Heart, The 

German miu 
Darby O'Gill and the Little 

People fa 
Devil Strikes at Midnight, The 

German rt 
Diary of Anne Frank, The ‘ 
Doctor's Dilemma, The (British 
Dreaming Lips (German 


Descriptive abbreviations are 
adr adve ture 
piograph,s 


I Anact 


sog—t 
n « Eastma Techn 
Warner 


car 


ior, ¢ 


| 
( 
t« 


carto« 


om 


cumentary 
irama 
fantasy 
| i eC 
melodrama 
musica 
mys myster 
nor—dramatization of 


rom romance 


science fict 
social-problen 
iver travelogue 


war dealing wit! 


’ westerr 


Eighth Day of the Week, The 
(Polish 

Embezzled Heaven 

Enchanted Island 

Escort West 


Face of a Fugitive 

First Man into Space (British 
Flesh and Desire (Italian 
Forbidden Fruit (French 
Frankenstein's Daughter 
From the Earth to the Moon 
Frontier Gun 


Geisha Boy, The 

Giant Behemoth, The 

Gidget 

Girl in the Bikini, The 

Girl with an Itch 

Girls of the Night (French 

Good Day for a Hanging 

Grand Canyon 

Great St. Louis Bank Robbery, 
rhe 

Green Mansions 

Guitars of Love (German 

Gunmen from Laredo 

Guns, Girls and Gangsters 

Gypsy and the Gentleman, 
The (British 


French 


mile 


Half Human 

Hanging Tree, 

Hangman, The 

He Who Must Die 

Hey Boy, Hey Girl 

Hot Angel 

House on Haunted Hill 

House on the Waterfront, The 
French 

House Under the Rocks, The 
Hungarian 


Japanese 


The 


French 


1, Mobster 
I Want to Live 
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Trucolor 


mi 


as foll 


ri-me 


”r 





> 


New eee 


7 
? 
ra 
‘ 


I Was Monty's Double 

(British) war-mel AYC 
Imitation «i Life soc-dr-c AY 
In Love and War war-dr-c AY 
In-Between Age (British) mus-c AYC 
Inn of the Sixth Happiness, 

The (British) dr-c AYC 
Intent to Kill (British) crt-mel A 
Island of Lost Women mel AYC 


Johnny Rocco crt-dr AY 
Journey, The dr-c AY 
Juke Box Rhythm nus-com AY 


Last Blitzkreig, The war-dr AY 
Last Mile, The cri-dr A 
Last Train from Gun Hill mel-c A 
Law is the Law, The (French) com A 
Legion of the Doomed war-dr A} 
Liane, Jungle Goddess (German).adv-c A 
Life and Loves of Mozart, The 
(German) mus-dr-c AY 
Little Savage, The adv AY 
Lone Texan wes AY 
Lonelyhearts dr A 
Lost, Lonely and Vicious 
Lost Missile, The 


Machete 
Man Inside, The (British)... mys-mel- 
Man or Gun wes 
Man Who Died Twice, The cri-mel . 
Mardi Gras mus-com-. 
Marianne of My Youth (French) 
Mating Game, The 
Miracle of St. Therese, The 
(French) 
Missile to the Moon 
Mistress, The (Japanese) 
Money, Women and Guns wes 
Most Beautiful Day of My Life 
(German) dr-¢ 
Mugger, The mys-mel / 
Murder by Contract ri-mel . 
Murder Reported (British) cri-mel . 
Mustang wes 
My Uncle, Mr. Hulot (French). .com 
My World Dies Screaming cri-me 


Naked Maja, The dr- 
Never Steal Anything Small. cri-mel-« 
New Orleans After Dark cri-mel . 
Nice Little Bank that Should 

Be Robbed, A (British) crt 
Night of the Blood Beast 
Night of the Quarter Moon soc-dr « 
Night to Remember, A (British) .dr AYC 
Nine Lives (Norwegian) war-dr AYC 
No Name on the Bullet we { 
No Place to Land mel A 
Nowhere to Go (British) 


Octet (Danish) 
Operation Dames 
Orders to Kill (British) 


Paratroop Command war-mel A 
Party Girl cri-mel-c A 
Passport to Shame (British) soc-dr A 
Pepote (Spanish) dr AY 
Pot Bouille (French) com A 


Question of Adultery, A 
(British 
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Rally Round the Flag, Boys! com-c A 
Remarkable Mr. Pennypacker, 

The dr-c A 
Restless Years, The soc-dy AY 
Revolt in the Big House. .° soc-dr A 
Ride Lonesome wes-c AYC 
Rio Bravo ; 
Room at the Top (British) 


Sad Horse, The y 
Screaming Skull, The cri-mel A} 
Secret Place, The (British cri-mel . 
Senior Prom 
Separate Tables 
Seventh Voyage of Sinbad, 

The 
Shaggy Dog, The 
Shameless Sex, The (Italian) 
She Gods of Shark Reef mys-mel-c A 
Sheriff of Fractured Jaw, The 

(British) wes-com-c AY 
Silent Enemy, The (British) war-dr AYC 
Sins of Rose Bernd, The 

(German) dr-c A 
Sleeping Beauty car-c AYC 
Smiley Gets a Gun (British). mel-c AYC 
Snowfire wes-c AYC 
Some Came Running 
Some Like It Hot 
Sound and the Fury, The 
Spider, The 
Step Down to Terror 
Stranger in My Arms, A 
Submarine Seahawk war-mel / 


Taiga (German) dr A 
Tank Commandos war-mel AY 
Tarawa Beachhead war-dr AY 
Tempest, The dr-c A 
Ten Days to Tulara cri-mel AY 
Terror from the Year 5,000 a AY 
These Thousand Hills wes-c 4 
Third Sex, The (German) 
Thunder in the Sun 
Tokyo After Dark 
Tom Thumb (British) fan-c 
Tonka wes-¢ 
Torpedo Run war-dr- 
Tosca (Italian) mus-dr~ 
Trap, The crt-mel-¢ 
Two-Headed Spy, The 

(British war-mel . 


Unwed Mother 
Up Periscope 
Up the Creek (British) 


Verboten! 


Warlock 
Watusi adv- 
Westbound WES-C 2 
What Price Murder? (French). cri-me 
When Hell Broke Loose war-mel 
Wild and the Innocent, The wes- 
Wind of Hate (Greek 
Witches of Salem (French) 
Woman in the Painting, The 
(Italian) 
World, the Flesh, and the 
Devil, The 


met et 


me oe 
 » ‘ ~~ 


Young Captives, The 
Young Land, The 





The Consumers’ Observation Post 


Continued from page 4 


WOMEN’S SHOES WITH NEEDLE POINTS and stiletto heels are ruining many 
teenagers’ feet. That was the warning issued by Dr. H. L. Collins of the 
American Podiatry Association last spring, who pointed out that young feet 
are developing bunions, ingrown toenails, hammer toes, and other foot 
troubles from such shoes. Dr. Collins also noted that the popular stiletto 
heels throw the posture out of line and may help develop the effect of a 
"rumble seat" when the wearer is viewed from the rear 


* * * 


REDUCTION OF THE FEDERAL EXCISE TAX ON NEW CARS would be an effective 
method of reducing their price. The National Automobile Dealers Associa- 
tion points out that the automobile owner has been forced to pay the gov- 
ernment for the privilege of owning his personal means of transportation 
since 1917, when a tax of 3 percent was imposed. In 1928 the tax was re- 
pealed entirely, then reinstated at 3 percent after 4 years The federal 
excise tax amounts to 10 percent and municipal governments frequently inm- 
pose sales taxes in addition to the federal tax Repeal of the federal ex- 
cise tax alone is estimated as representing possible savings to the new car 


buyer of approximately $290 


* * * 


TOBACCO-—WRAPPED CIGARETTES are making their appearance 
"price edge" on paper-—wrapped cigarettes because they are taxed 
and not as a cigarette, according to Sponsor magazine Trend is the 
to make use of "homogenized" tobacco instead of paper, but other brands are 
expected to make an early appearance 


> > * 

SPEEDING A SUN TAN by the use of the new drug methoxypsoralen is 
risky. Reviewing the evidence on the subject, the British Medical Journal 
points out that at the present time the response in individual cases to 
this drug is unpredictable, and it has been estimated that only one in 
seven patients treated obtains satisfactory pigmentation In order to pro- 
duce the effect of a good tan, the drug has been applied to skin or taken 
by the mouth over an extended period. There have been so many unpleasant 
severe inflammatory reactions to the drug when applied to the skin that 
such treatment has generally been abandoned The side effects from oral 
administration of methoxypsoralen include nausea, diarrhea, headache, and 
depression. At the present time, the Journal concludes that the risks ar 
too great to justify the use of the psoralens to acquire an effective tan 


THE GIFT to give the new BRIDE and GROOM! 


CONSUMER BULLETIN is a practical, useful gift It is a gift that 
for 12 months in the year can help the new couple save many dollars 
on their family purchases 


As one subscriber wrote: “My wife and | subscribed to Consumer 
Bulletin soon after we were married. We have used it as a quide for 
all of our major and many of our lesser purchases and we have received 
much more satisfactory service from our appliances by following your 
suggestions than have many of our friends who did not have the benefit 
of your advice.” 


Why not use the handy order form on the next page to give ea gilt to 
some new couple or pass it along to them to subscribe for themselves? 
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FINDING AN EFFICIENT SERVICEMAN is a task that an increasing number of 
people are willing to pay for. Several organizations have made their ap- 
pearance in various parts of the country where for something like $10 a 
year the homeowner can telephone a central office for a wide range of re- 
pairs, from an automatic toaster that won’t pop up any more to termite con- 
trol In Chicago, there is a new twist to this technique. Called Mr. 
Service Club, according to Electric Appliance Service News, an association 
of servicemen and contractors has been formed to handle service calls from 
a central office. All members must pass an examination and inspection be- 
fore they are entitled to belong. In order to support the central referral 
office, the serviceman who is a member pays a commission of 10 percent on 
all billings received, and he must promise to forego charges for travel 
time. Consumers join by paying a flat fee of $7 a year. 

* * 


* 


TRACES OF PENICILLIN continue to be found in fluid milk. Of 1100 
samples of milk in Boston, Chicago, and Kansas City areas tested by the 
Food and Drug Administration, 3.5 percent were found to contain residues of 
penicillin. As an official of the F. & D. Admin. pointed out, people who 
are allergic to this antibiotic may suffer unhappy reactions, ranging from 
a mild rash to severe shock, from drinking such milk. (Shock is a medical 
term for the very dangerous condition that follows marked diminution of 
the volume of the circulating blood.) 


* * * 


HOW TO SELECT A NEW ELECTRICAL APPLIANCE wisely is a topic that we 
have been discussing for years. Not only discussing, but presenting con- 
crete recommendations by brand name as the results of our extensive tests 
and examinations. Now we are pleased to note that George Romney, president 
and chairman of American Motors, seems to concur with at least part of our 
recommendations, for his company has put out a convenient guide that offers 
some practical advice in general terms and provides blank spaces for fill- 
ing in information useful in making comparisons between brands For auto- 
matic washers, for example, there are spaces to be filled in on three makes 
for the following points of comparison: brand, model number, model year, 
size (height, width, depth), capacity, type agitator, washing time, gallons 
of hot water, finish, value features (things that save time, work, money), 
other features, warranty period, free service period, present price, trade- 
in allowance, net price Similar forms are provided for electric dryers, 
home freezers, refrigerators, electric ranges, and air conditioners. The 
booklet may be obtained from Kelvinator dealers throughout the country, 
according to the Public Relations Dept. of American Motors Corp., Detroit. 


Consumer Bulletin 
WASHINGTON, NEW JERSEY 


Please enter my order as checked | am enclosing my < oO nclose $7 


one year's subscription to Consumer Bulleti: 
money order) for $ monthly (12 issues) AND the big 224-page 
Annual Bulletin when it is ready in September 

Begin subscription with i 1959 


Gift for } New Renewal 


NAMI 
| enclose $5 (Canada ¢ oreign, $5.20) for 
STREET one year's subscr ption t onsumer Bulleti 
wonthly (12 issues 
CITY & ZONE } New Renewal 


1 | enclose $2.50 (Canada & foreign, $2.75) fo 


k J , 
rom 1 copy of the forthcoming Annual Bulleti 
alone, when it is ready in September 1959 
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To clean a lens 


MANY a fine camera or binocular lens has had its 
value reduced greatly by the thoughtless ministra 
tions of someone who has supposed that polishing 
a lens is not very different from cleaning a wind 
shield or the kitchen window Many an other 
wise fine used camera languishes in the dealer's 
stock unsold because its previous owner had ho 
perception ol what re | eated rubbing of grit into a 
finely polished surlace can do to optical glass, 
ylass which in the best lenses ts ground to smooth 
ness and correctness of form within a few mil 
honths of an inch The anti-reflection coating 
used on lenses made in the last few years, though 
hard, is extremel thu ind easily damaged by 
‘ ireless handIn I ining 
Dirt, and dust, and smears o ‘ trom the 
vers or other surlaces interfere, sometimes seri 
with the perfection of the image produced 
camera or field glass, and all visible dirt 
isy or dusty hlm on a lens should be 
» tar as practi abl 
the lenses and prisms of any fine 
id above 


mstrument re illy calls ior care, 


\ good lens is best pre 
covered, or tight! enclosed 


or sandy location, which 


lactory, shop 


house, regions where there 


storms, and at the seashore 


tropics or other damp mates, keep the 


the whole camer i dampprool case, i neces 


ne agent sur h as silica 


sary, with a packet ot dt 


yel, obtainable fron laborator supply houses 


Letting a lens et dirt ind thet cleaning it 1s bad 


practice, and with caretul handling, a lens 
depreciates a little every time tt ts cleaned 


Idealh lens sho ild bn ke pt dust iree W he 


it is used, the ivoidable parti les of dust and 


int cat Ix removed with i « imel's naw brush 


which itself is key 


The brush must cept very cleat av be 


sealed glass or plastic tube 


washed in denatured alcohol and dried in wraj 


of filter paper (to keep out dust For wiping 
lens, as will be necessary from time to time, old 


linen, well washed, and carefully protected tron 


dust, should be used Do not use hamots o1 
velvet If a lens is taken apart for cleaning 
iob best left to persons W ith skill and « xperience 
it must be reassembled in a dry, warm, and dust 
iret place 


j 


am 3 
Lhe necessary detergent for cleaning a let 


can be provided by depositing a film of moisture 


with one's breath, after brushing off the dust. A 
liquid lens cleaner made by one of the lens manu 
facturers may be used occasionally, but the best 
cleaning medium tor regular use is the thin film 
of moisture from the breath 

If lens tissue is used, it should be used lightly 
is a wad, “swab " t laid flat on the 
finger tip Avoid overtrequent cleaning of any 
good lens, and avoid pressure on the lens during 
the cleaning process 


polish 


Authorities vd Vise ivainst the use Pany 
ny powder some wari ivainst use ol alcohol or 
inv solvents in the lea Wig iob, but others recom 
mend use, Of a Sort, ¢ lean handkerchief moistened 
with iin alcohol—though denatured alcohol or 
rubbing alcohol will serve lor grease or finger 
marks, but one must carefully keep such a solvent 
away trom the mount; the same precaution ap 
plies ilso, with vreatet! emphasis when acetone or 
methyl ethvl ketone ts used very caretully on 
a bit of sott fabric to deal with dirt or yrease ola 
particularly stubborn nature But note that a 
drop ol solvent | should vet into the space bn 
tween the glass and the mount, can do real harn 


The r lens element inside the camera should 


Dhis ke Ss is particularh suscep 


not be torgottet 
tible to dust and lint from the paper film backing 
and to dust which enters with the opening and 
closing of the camera back 

Never use on photograp ’ lens paper 

the spe | kind made ) in eglasses 

he silicone film that 
Is Opti illy disadvant ! I Most IMpos 
sible to remove 

Tosum up: ck 

hgeht brushi 

tissue laid o yer ) Do ne 
surlace with tf t r permit 


do SO 
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POWER LAWN MOWERS 


Practical discussion of the various kinds, with ratings 


of rotary mowers, both conventional and ‘“‘riding”’: 


Riding mowers 
Bolens Suburban 
Lawn -Boy Loafer 
Sears Craftsman 

Moto -Mower Roto -Ride 


Lawnmaster 


Mowers pushed by hand 
Bolens Lawn -Boy Quietflite 


COMING Cooper Aladdin Lawnmaster 


Eclipse Duo-Master Moto-Mower Catalina 


IN FUTURE Jacobsen Scepter Toro Whirlwind 


Lawn -Boy Deluxe Yard-Man 


BULLETINS 35 MM. CAMERAS 


Aires Konica IIIA 


Beauty Canter Neoca 


Kodak Signet Samoca 


REFRIGERATORS 
Admiral Hotpoint 
Frigidaire Kelvinator 
General Electric Norge 
Gibson Philco 

Westinghouse 
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